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Globalisation and Homogenisation of Culture:
The Role of Mass Medias in Developing Countries
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ABSTRACT Medias facilitate globalisation. Particularly, television by giving continuous access to image is
the window of of a global world. This article focuses on homogenisation of consumerist culture. It takes into
account the role of medias as attitudes builders and emphasise that in developimg countries most people
participate to global culture through embellished images carrying consumption dreams that won’t ever be
reached. Nowadays, the illusion of being connected to cultural currents has nothing to do with the creation of
a new global identity.

Author’s Address: Nahavandi Firouzeh, CECID – Institut de Sociologie – Université Libre de Bruxelles, Avenue
Jeanne 44, CP 124 – B – 1050 Bruxelles – BELGIQUE
E-mail: fnahavan@ulb.ac.be

© Kamla-Raj 2004 Societal Responsibilities in Life Sciences
Human Ecology Special Issue No. 12: 235-239 (2004) Charles Susanne, Guest Editor


