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ABSTRACT The aim of this research is to investigate the impact of the mass media tools on students who attend
the 10" grade secondary education within the formal education system in North Cyprus and their feedback on the
use of the media tools. The specific objective is to determine the role and the importance of the mass media tools
on students at the secondary level who reside in relatively rural areas and find the opportunity to attend the
standardized education system. Observations were made in classrooms and interviews were administered with
teachers. During the survey, a total of 95 questionnaires were administered for the students in three different
schools. The results of the research reveal that the students are in relation with the mass media tools. Besides, it
is observed that students use the knowledge gained from the mass media tools in different fields of their lives.

INTRODUCTION

In the world, a new day is simply perceived
as the ‘sunrise’. The most common phrase to
sustain the life is “to continue communication
activities” that are required. The individuals com-
municating in the environment to affect the oth-
er people, and still consciously or unconscious-
ly influenced by the change and adapt them-
selves to the environment are trying to create
their own rules. Formed in the process of per-
sonality, development is demonstrated by the
way people communicate. Everything that is
learned is heard and performed by the behavior
of all communication. Communication is a tool
for relationship between people. People use com-
munication to understand, to know, to express
and to reach the others (Usluata 1995).

In Latin, “communication” is ‘communis’ as
the concept of several individuals or objects,
and has the same meaning (Kuzu 2003). Commu-
nication, which is a natural part of human life, is
a social activity in the history of mankind. There
is a difference between the definition of commu-
nication used in the past and in today’s era. Sim-
ply, communication is the process of transfer-
ring from the source to the receiver.

Nowadays, increasingly sophisticated infor-
mation and communication technologies are re-
quired to enter into the existing social relations
and helped to modernize, but they are under-
stood to be affected by economic, political and
such factors (Bernard 2008). In this case, in af-
fecting the mass communication, there is a need
to examine it more closely.

Mass Communication

Mass media tools are aimed at those with
media technology products. With a clearer ex-
planation, communication is carried out by the
press, cinema, film, radio and television. With
these tools, a message from one place (individu-
als, organizations, communities) is transferred to
a wide audience in the process or activity falls
within the scope of mass communication (Kaya
1985).

Mass communication is a fairly recent phe-
nomenon of the civilization. Mass media has
helped not only with socialization of the individ-
uals, but also to the society, because its help in
human development is necessary and inevitable
(Reddi 1991). The socialization contact size oc-
curs through the mass media. Especially, mass
media is widely used to transfer the information
from the central area of the nation to the rest of
the population.

According to Arklan and Tasdemir (2008), in
order to reach the information, especially the
mass media and the Internet began to be consid-
ered as a part of the social structure. Although
there are negative aspects to reach the target
group, these tools are very important to spread
the information for the community. They are easy
and cheap, making the possibility of access to
information for different targets, the various ob-
stacles and limitations due to the features such
as the disposal of a resource that emphasizes
the dissemination of the information (Arklan and
Tasdemir 2008).
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With new methods of communication all over
the world, more and more people stay clear of
the mass media and devote more time to these
vehicles. Thus, the mass media became an inte-
gral part of the social life. The impact of the mass
media on individuals for a long time was one of
the issues discussed and interested (Simsek
1995; Gokce 1993). Moreover, in recent years,
this debate has gained a new dimension.

Contact effects model, built on the classic
action-reaction model, varies from the model quite
a bit. For example, contact effects model on the
impact process model, is not as simple as it as-
sumes as in the classic action-reaction model,
on the contrary, it is a highly complex phenome-
non. Accepting or rejecting a passive recipient
is not in the position. Recipients are actively in-
volved in the process of mass communication
and the recipient’s activities can be observed in
the whole communication process (Moemeka
1998).

According to Westley and MacLean (2010),
alerts sent to many people is the result of the
selection process, that is, the sender of the mes-
sage wants to select the topic and the recipient
send messages again to correspond by empha-
sizing, and various messaging channels of dif-
ferent selectivity functions are caused to deter-
mine that.

Thus, social factors are also ignored in the
classic action-reaction model. Whereas, in the
mass media, the impact of the social factors in
isolation must require and influence the process-
es involved in the social factors of the buyer’s
resources, its relationship with the buyer’s that
belongs to the group, the recipient’s social com-
munication status. Leaders’ opinion and multistage
communication should be noted (Gokce 1993).
Many studies conducted in the town or city view
the communication on the limited visible interest
and mass media shows this limited interest in de-
tail in a critical and analytical way that should be
stated (Inal 2007). Therefore, the studies on the
students’ lives and the differences between the
regions should also be considered.

Education in Developing Countries and the
Effect of Mass Communication

With the developing technology, communi-
cation has reached giant dimensions, not only in

the societies that produce the technology, but it
has also affected the developing societies. In
communication technology, speed has reached
a giant-sized feature and technology transfer and
effective means of communication are wide-
spread in all societies. The development has fur-
ther increased the interest of the aimed society.
Nowadays, economic, social and cultural fields
go to the level of developed countries. Changes
and improvements have been the main wish of
the whole society. Social change and the adop-
tion of the technological innovations of the re-
cent research on the relationship between tech-
nology factors in the change may be a depen-
dent variable to show that. Years ago, Oskay
(1978) emphasized that other technological tools
and possibilities of mass media in social change
also would not be regarded as an independent
variable. Therefore, today, there is fast-growing
technology and it brings knowledge production
and transfer as the era’s most salient character-
istic, and therefore the era was named as the “in-
formation age” (Knoll 2002). In formal education,
the role and the importance of the mass media on
community cannot be detected sufficiently. The
computer, the Internet and new emerging tech-
nologies of knowledge for teaching, transferring
and delivering has provided great benefits with
the 1990’s, especially in schools to begin train-
ing in a new aspect (Scanell et al. 1992). Karas
(2004) got impressed by the rapid development
of communication technology in the education
sector in infrastructure improvements to be the
robust adaptation of these technologies in edu-
cation by way of the concepts and practices that
are connected to adoption that is good. Getting
educated on the rote learner rather than learn-
ing, and debate and discuss the characteristics
of individuals who are cultivating long-standing
debates are important issues and researchers in
formal education should be utilized through
mass media. As it was previously stated, when
the mass media is used well, it gives good re-
sults in twenty years (Scannell et al. 1992). To-
day, social development ensures progress in
education and especially developing countries
are trying to take advantage of this. According
to Kirschenmann (2001), the training of techno-
logical tools and their educational benefits such
as the student’s scanner and CD burner as well
as printer sharing, outdoor tools and equipment
in use, interoperability, and social relations pro-
vide the ability to win and also would refer to the
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networks with the student’s knowledge, produc-
ing areas and critical structure. Today, cinema,
radio, television, video, computer, Internet, and
CD tools have brought new dimensions to edu-
cation, especially in rural areas, and public edu-
cation efforts have been attempted to use them
effectively.

Television and video usage in education is
very effective in putting the abstract subjects
on concrete grounds. For example, television and
video usage in geography education makes it
possible to provide a long-standing education
through targeting the visual and sensorial sens-
es, and this makes lectures even enjoyable rather
than being monotonous (Demirkaya and Tokcan
2006).

Kaya and Tuna (2008) argued that primarily
families, teachers, education institutions, insti-
tutions and departments related to publication
policy should show an effort in taking measures
against the negative effects of television on chil-
dren due to the fact that children are prone to the
effects of television at young age.

Despite all the theoretical substances since
1960s until recently for televisions, Senturk (2009)
argued that still, there are basic problems which
are not solved, and puts forward the fact that
relationship between media experience and oth-
er experiences should be made clear by the me-
dia research.

According to Karasar (2004), since the us-
age of Internet in education, traditional student
and teacher concepts have changed, as they
have become educated and been a facilitator. The
role of the student is not to adopt the informa-
tion provided, but to make research, to adopt
them in real life and make it possible to be used
in daily life, and benefit from that information.

After making a research on the environmen-
tal consciousness of students from urban-rural
areas, Tuncer and others (2005) found out that
students in rural areas are not conscious of how
industrialization has effects on the environment,
and specified this to the lifestyle and consump-
tion trends on rural areas.

The utilization of mass media has become
widespread after 2000s. However, the targeted
level is not achieved due to the lack of infra-
structure and resources. Setting up of comput-
ers and Internet connection in schools is being
continued though the help of the government,
the private sector, and the non-governmental
organizations (Ministry of National Education
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2011). Some schools are granted by outside re-
sources such as the EU and smart boards, pro-
jectors, computers, Internet are set up, but edu-
cation is still based on the books and the usage
of those equipment are done according to the
subject of lectures and in informatics classes
(European Commission 2010).

METHODOLOGY

In this study, observations, interviews, and
survey methods are used as a research method.
The target of the research comprises of 10" year
students of Turk Maarif College in three large
cities of TRNC. 10" year students in large cities
besides Lefkosa, which are close to rural areas,
comprise the target of the research. This research
isa study on Turk Maarif College, which is known
for its continual education standard and educa-
tional quality. Turk Maarif College is a leader
school in English IGCSE (International General
Certificate of Secondary Education) for many
years, and acceptance of the students to this
school is held through the Educational Ministry
examinations. A high proportion of graduates of
this school continue their higher education in
overseas schools. Therefore, the reason of de-
termining these schools is the fact that they have
equivalent education standards and student lev-
els from different regions. This makes the re-
search more meaningful, valid and trustworthy.
The number of these students is approximately
200. In each target school, observation has been
made in one class for three lecture hours. Open-
ended technique has been used in the observa-
tion. According to the results of the observa-
tion, semi-structured interview questions have
been prepared. Interviews have been conducted
with five teachers in three schools. Total inter-
view number is 15. In order to support the re-
sults of the study, surveys have been carried
out with students. Sample amount (0.4 confidence
interval and 0.5 selection confidence) is calcu-
lated for the survey (Survey Design 2010). Ac-
cording to this, sample amount = 266/1+ [(266-
1)/200] =114 students.

Data Analysis

The observation results of the study are re-
corded in the observation form. In the observa-
tion form, date, place, time, lecture name, school
name, class subjects of that day, environment
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and utilized information technology equipment
are recorded. The confidentiality of meetings is
confirmed by related experts. Observation study
was done between November 2010 and Febru-
ary 2011. Events, facts and behaviors observed
were directly recorded in forms, subjective ob-
servations and the comments of the researcher
were recorded in a different document.

After analyzing the results, the observation
forms were categorized and each question in the
interview question form were designed as differ-
ent codes. Interview study was held in March
2011. Each participant was given a different code
number. The codes were GY for Guzelyurt TMK,
GG for Girne 19 Mayis Turk Maarif Koleji, and
GM for Gazimagusa Turk Maarif Koleji.

For instance, Number 3 teacher in Girne 19
Mayis Turk Maarif Koleji was written as G:G (ogt
3). The answers to the questions were determined
under the themes and these themes were used to
make it easy for the readers to understand (Yildi-
rim and Simsek 2005).

The survey form was detailed and prepared
according to the results of semi-structured inter-
views. The pilot test of the survey was held with
10 students, and after making the necessary
amendments, survey application was done in
April 2011. Stratified random sampling was ap-
plied to students in separated schools accord-
ing to the quota, and 35 students from Guzely-
urt, 40 from Girne, and 20 students from Magusa
participated in the survey. Survey question form
was prepared according to the literature review,
and comprised of 17 questions. In the introduc-
tion of the survey form, a summary of informa-
tion and the aim of the survey were presented.
The questions were prepared as closed-ended
in regards to the usage of the mass media (televi-
sion, internet, computer, radio) in education, the
effects of them on students, the relationship with
daily life, and the behaviors of the families. SPSS
11.5 (Statistical Package for the Social Science)
package program is used in survey analysis. The
significance level is taken as 0.05 in this research.

Confidence level of ninety-five percent (k’-
square) and higher results are analyzed in com-
parative results. 95 student participants com-
prised the eighty-four percent of the sample
amount and the alpha confidence coefficient is
0.92.

FINDINGS

Observations were done during the lectures
in the classes. The behaviors of the teacher and

the students, technical infrastructure, class con-
ditions were considered while filling the forms.
The aim of using the observation technique is to
make observations the firsthand during the lec-
tures and making the evaluations with an expert.
According to the observations, the problems of
teachers are gathered under the four main pillars.

The first pillar is about the basic infrastruc-
ture needs. Technical infrastructure is comprised
of the number of computers in schools, the num-
ber of students per computer, the architecture of
schools, and the class structures. Observations
put forward the need for computers and infra-
structure in classes, and the continuation of the
current system. For instance, it was determined
that two computers were not working in Gazima-
gusa Turk Maarif Koleji, 10" class informatics
lecture, and although the school administration
was aware of this condition, the problem had not
been solved yet. Therefore, two students had to
share a computer with their classmates. It was
also determined that the informatics teacher tried
to solve the problem, but due to the lack of the
hardware parts, the problem were not solved.
Another case was that some equipment that was
in use in classes was out of date and problems
were stemming as a result of this. Teachers and
students were having serious problems during
the lectures due to the technical problems relat-
ed to the infrastructure and the computers. At
this point, individual and institutional inadequa-
cies were seen, and even easy problems were
solved in long time periods. Also, the lack of
computers in classes when compared to the num-
ber of students was another problem. For exam-
ple, the Chemistry teacher at 19 Mayis Turk
Maarif Koleji wanted to show some reactions on
computer by using a CD, but due to the lack of a
computer in class and the lack of the capacity in
the laboratory, the teacher had to keep teaching
through books. The lack of computers in classes
resulted in students not being able to concen-
trate and receive education in effective ways.
Bored students found lectures unattractive due
to these reasons.

Another interesting case was that the Inter-
net and computer were the major mass media in-
struments. For example, 10" year students in
Guzelyurt Turk Maarif Koleji were advised to
learn more through the Internet in their geogra-
phy class, and this application was well received
by the students. Students remarked to their
teacher that they individually searched through
the search engines and did researchers. Both
teachers and students were determined for gen-
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erally using the computer and the Internet, and
not using radio or TV. It was understood that
Microsoft Office programs were being used in
computers. For example, in Girne 19 Mayis Turk
Maarif Koleji informatics class, it was determined
that students mostly used Excel, Word and Pow-
erPoint applications. Also, it was determined that
newspapers and journals were prominent in min-
imum levels. During the informatics classes in
Gazimagusa Turk Maarif Koleji and 19 Mayis
Turk Maarif Koleji, students were advised to learn
more through information technologies journals,
but schools were observed not to have such jour-
nals available for the students. The third main
pillar was the effect of teachers on mass media
tools. It was observed that tools were generally
used during the informatics class, and in other
lectures they were used in minimum levels. In
three schools, it was observed that except infor-
matics lectures, computers were not used in oth-
er lectures, but in normal classes projection was
used for presentations. Therefore, this situation
was considered as not providing the minimum
levels of the benefits for the students. Computer
laboratories were not being used if not neces-
sary, and lectures were depended on books in all
three schools. As the fourth case, communica-
tion between student, teacher and administra-
tion was not effective, and due to the usage of
the mass media tools by students out of school,
and the lack of teachers’ knowledge for students’
problems in this field were observed to be stem-
ming from the lack of communication between
the teacher and the administration in planning
and application. For example, students com-
plained about the usage of MS Office 2003 pro-
grams at school, while they were using MS Of-
fice 2007 programs at their houses and the need
for updated versions, and the teacher mentioned
that they informed the administration but they
could not get an answer yet.

Interviews

According to the semi-structured interview
analysis results, and main research subjects that
were coded by questions, three main themes were
determined. In this respect, the mentioned ob-
servations are summarized below:

1. Theme: The Administration and
Infrastructure

Teachers mentioned that mass media tool
usage is the responsibility of school administra-

BEHCET OZNACAR AND GOKMEN DAGLI

tion, and in terms of planning and investment,
they are dependent on school administrations.
A teacher (G:G (ogt 2)) in Girne 19 Mayis Turk
Maarif Koleji answered, “The school principal is
responsible for all the lack of computers in the
school” to the question of mostly faced prob-
lems. It is understood from this answer that teach-
ers found the school administration responsible
for the infrastructure needs of their school. The
non-execution of annual investment planning in
schools and leaving these terms to the ministry
is problematic. A teacher (G:M (ogt 5)) answered
to the question of suggestions for the solving
problems as “the ministry is not making enough
investments in schools”, while a teacher (G:Y (ogt
1)) answered, “we should be contented with the
investments of our ministry”. In this respect,
being totally dependent on the investments of
ministry, and the fact that investments shares
are less than expected, mass media tool invest-
ments and recruitment applications are delayed.
Ateacher in Gazimagusa Turk Maarif Koleji (G:M
(ogt 4)) mentioned that “each year we are pre-
paring needs for recruitment but there are no re-
sults”, and said that school administrations are
not doing their part of work in establishing mass
media tools and their usage. Ateacher (G:Y (ogt
3)) from Guzelyurt Turk Maarif Koleji mentioned
that “we demanded projection and a laptop from
the school principality to be used in lectures but
we did not have a reply yet”. In this respect, it is
understood that a general acknowledgement in
the usage of mass media tools during the lec-
tures is not enough; school administration
should supply these needs.

2. Theme: Used Mass Media Tools

Teachers also mentioned that the mostly used
mass media tool is the computers in schools. The
teacher (G:G(ogt 2)) answered to the question
regarding the mostly used mass media tool as
“we are using computer and Internet especially
in informatics lectures.” However, the lack of
these tools for each student’s usage was also
mentioned. Informatics class teachers in all the
three schools mentioned that “computers are
less than the number of students” (G:G(ogt 1)),
“there is not enough computers for each class”
(G:Y(ogt 5)), and “number of computers per stu-
dent should be increased for the sake of com-
puterized lectures” (G:M(ogt 2)). It is seen that
benefits from the mass media tools should be
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calculated according to the amount of lectures
and the applications for each class. Also, it is
determined that the video or CD usage in visual
basis can be used, but that this is not a valid
application for all the classes. It is understood
that in class education, written materials are the
mostly used educational method.

3. Theme: Student Profile and Competence

Teachers mentioned the importance of the
relationship between the students and the mass
media tools, and the effects of those tools on
students’ lives. It is understood that teachers
have a critical role, and families’ behavior in this
respect are important in providing a pathway for
the students. Ateacher (G:Y (ogt 4)) from Guzely-
urt Turk Maarif Koleji mentioned that “the atti-
tude of students who live away from the school
are much different towards the computers and
the Internet”. In this respect, it was mentioned
that these tools might both have negative and
positive effects, and especially for the students
from rural areas should be directed more signifi-
cantly. Two teachers (G:Y(ogt 2)) (G:M(ogt 5))
from Guzelyurt Turk Maarif Koleji and Gazima-
gusa Turk Maarif Koleji mentioned that “fami-
lies are complaining about the over usage of the
Internet by their children” and “students are pre-
tending as movie series characters.” Also, it was
stated that students are more interested in using
these tools out of the school and for social shar-
ing. Ateacher from 10 Mayis Turk Maarif Koleji
answered to the question regarding the mostly
used tool as “students are more interested in
television programs and Internet pages such as
Facebook” (G:G(ogt4)).

Demographic Share

Demographic features of the student partici-
pants of the survey are shared as gender, region,
and age.

As seen in Table 1, 56 female and 39 male
students participated in the survey, and in terms
of gender, a balanced share is featured.

Table 1: Share based on gender and region

Region
Gulzelyurt Girne Magusa Total
Gender Female 21 25 10 56
Male 14 15 10 39
Total 35 40 20 95

According to regions, 35 students from
Guzelyurt, 40 from Girne, and 20 from Magusa
participated.

When looking at the gender distributions,
students are generally between 15 and 17 years
old, and there are 3 students who are 14 years
old, 38 students who are 15 years old, 21 stu-
dents who are 16 years old, 31 students who are
17 years old, and 2 students who are 18 years
old.

Mass Media Tools

Firstly, when the students were asked of how
they are affected from the mass media tools, 62
students answered positively, 25 students both
positively and negatively, 4 students negatively
and 5 students had no idea. At this point, al-
though some students had no idea, it was un-
derstood that the majority of the students were
affected positively. When the mostly used mass
media tool was asked, the television was seen as
the mostly used tool by 90 students. As a sec-
ond tool, Internet was seen as the mostly used
by 87 students. Following were the newspapers
with 65 students, books and radio with 37 stu-
dents. In this respect, television and Internet were
seen to be the mostly used mass media tools. Sim-
ilar to previous answers, students replied as tele-
vision (76 students) and Internet (86 students) to
the question about which tool is used for a long
time during the day. Books (30 students), news-
papers (27 students) and journals (22 students)
followed. The least used mass media tool was
determined as the radio (13 students).

Afterwards, students were asked how they
would see the formal education through the mass
media tools, and 80 students answered positive-
ly, while 15 students did not find this idea bene-
ficial. When students were asked how often they
follow the educational programs on radio and
television, 13 students replied as always, 52 as
sometimes, 6 as in previous years, 18 students
replied in the negative and 6 replied that they
had never heard of such programs. At this point,
asmall decrease is seen between the availability
and watching for the educational purposes.

When students were asked if they find radio
and television programs educational, 57 stu-
dents found it as sometimes educational, 34
found as educational, 4 did not find it as educa-
tional. The fact that most of the students found
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it educational shows the reason of the various
usages of the mass media tools. At this point, (in
Table 2) the question asked to the students was
which tool should be used during the education.
42 students chose all tools, 42 students comput-
er, 34 students Internet, 9 students video and 4
students chose the television usage.

Table 2: Answers to the question regarding which
mass media tool should be used in formal educa-
tion

Tool No. of students
Computer 42
Internet 34
Video 9
TV 4
All 42

When students were asked how can mass
media tools be beneficial for formal education,
Table 3 shows that 62 students answered as it
can support lectures, 54 students mentioned that
they can be used in daily lives, 64 students men-
tioned that they can be beneficial for the general
knowledge, 1 student found it not beneficial, 6
students replied that they never thought this,
and 10 students replied as they have no idea.

Table 3: How can we benefit from the mass media
tools?

Way of benefit No. of Percen-
students tage
Guide for lessons 62 31.2
Daily life 54 27.4
General culture 64 32.5
| do not use them 1 0.5
| did not think about using them 6 3.1
I do not know 10 5.1
Total 197 100

When students were asked if they used mass
media tools in school or any place that they have
been, 13 students replied as often, 41 students
as sometimes, 36 students as very few, and 5
students answered as none. Therefore it can be
said that mass media tool usage was low in
schools.

Students were also asked what would be the
benefit of using education mass media tools. 50
students stated that educating positive individ-
uals, 43 students stated that using tools would
make them responsive individuals towards fam-
ily, societal and environmental norms, 35 students
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stated that this would help them to be more in-
formative for their families and for themselves,
and lastly, 26 students stated that they do not
have an opinion.

Moreover, students were asked to state one
of the mass media tools as their aid to learn. 77
students chose the Internet, 71 students chose
computers, 61 students rated slideshows, 49 stu-
dents chose films, 43 students stated photogra-
phy, 30 students chose television and 28 stu-
dents mentioned VCDs. Only 5 students stated
no opinion. These results indicate that approxi-
mately seventy to seventy five percent of the
respondents found the Internet and computers
beneficial media tools for their education.

Another question in this research was how
educational the students find the mass media
tools. According to the results, 58 students found
the Internet, 25 students found VCDs, 23 stu-
dents found television, 7 students found radio
and 22 students found all the mass media tools
educational. 5 students stated no opinion. Stu-
dents were asked whether they use one of the
mass media tools, and if they find something
educational for their specific topic. 42 students
stated that they use any tool, 44 students stated
that they use it often and 9 students mentioned
that they do not use any tool for this purpose.

In the questionnaire, the attitudes of parents
were measured as well. 19 families of the respon-
dents stated that they find the mass media tools
very beneficial, 57 families found the tools both
beneficial and disadvantageous. In addition, stu-
dents were asked to rate their parents’ reactions
towards the usage of the mass media tools. The
results show that 36 students stated that their
parents warn them often, 46 students stated that
they get a warning occasionally, and 15 students
stated that they do not get any warning against
the tools.

Lastly, the research aimed to measure the in-
fluence of the characters on TV and radio on
students. 34 students which can be observed in
table 4 stated that they find some characters fa-
miliar to themselves, 35 students mentioned that
they compare the TV characters with other peo-
ple they know, again at the Table 4, 41 students
stated that some programs remind them some
events they have gone through in their lives.
Moreover, 20 students mentioned that they want
to meet some people like the ones they watch on
TV and 31 students stated that they are not in-
terested in TV or radio programs.
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Table 4: The influence of TV and radio

Influence No. of Percen-
students tage

I find myself 34 21.1

| compare some characters 35 21.7

with people i know

| remember some memories 41 25.5

| hope to meet people i watched 20 12.4

It is not interesting for me 31 19.3

Total 161 100

Comparative Responds

The comparisons of multiple-choice ques-
tions consist of ninety-five percent accurate re-
sponds. Due to the high accuracy, the analyses
below are statistically meaningful. Below are the
comparisons of the demographical results.

The surroundings of the schools were com-
pared and as a result the number of newspaper
suppliers was measured. According to the re-
sults, Morphou (Guzelyurt) has sixty-five per-
cent, Kyrenia (Girne) has seventy-five percent
and Famagusta (Magosa) has thirty-five percent
newspaper suppliers around the schools. The
results show that students have less access to
newspapers in Famagusta than the other cities.

A similar question was posed to students
about the books and their age range was com-
pared. According to the results, seventy percent
of 15-year-old students, fifty-six percent of 16-
year-old students and thirty-three percent of 17-
year-old students were found to have books with
them. The results indicate that as the age increas-
es, the usage of books decreases.

Among the ones who do not have access to
newspapers, the participants who use newspa-
per as a media tool seem to be more boys than
the girls. Similarly, the presence of radios was
observed and according to the results, Morphou
(Guzelyurt) has forty-nine percent, Kyrenia
(Girne) has forty percent and Famagusta (Ma-
gosa) has ten percent around the schools. This
indicates that the radio usage in Morphou is the
most.

When the gender difference of newspaper
usage was measured, it is indicated that nine-
teen percent of the girls read newspapers, where-
as boys are at thirty-seven percent.

Moreover, the amount of time spent on mag-
azines was researched. According to the age
range of students, it was measured that thirty-
four percent of 15-year-old students, 0.4 percent
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of 16-year-old students and fifteen percent of
17-year-old students have magazines with them.
This indicates that as the age increases, the us-
age of magazines decreases.

According to the results of a question about
the benefits of using the mass media tools, the
age range differences were measured. The re-
sults show that seventy-four percent of 15-year-
old students, seventy-eight percent of 16-year-
old students and ninety-three of 17-year-old stu-
dents found the tools beneficial. The results in-
dicate that the age difference does not have an
impact on the opinions of the respondents.

Furthermore, according to the results, it was
indicated that forty-four percent of 15-year-old
students, thirty percent of 16-year-old students,
and twenty-one percent of 17-year-old students
found the tools beneficial for educational pur-
poses. The results show that as the age increas-
es, benefiting from the tools for educational pur-
poses decreases.

The results of a research question on gener-
al knowledge and mass media tools were com-
pared to different regions in Cyprus. According
to the results, Morphou has fifty-four percent,
Kyrenia has seventy percent and Famagusta has
eighty percent of the responses. This indicates
that Kyrenia and Famagusta have a higher per-
centage of contribution on the general knowl-
edge through mass media tools.

The results of a research question about us-
ing the mass media tools in their education lives
were compared to different regions. Forty-six
percent of Morphou, twenty-eight percent of
Kyrenia and seventy percent of Famagusta stu-
dents stated that they have very little or no ben-
efit of tools for education. The results indicate
that Famagusta is in the first place, and all city
schools have low usage of mass media tools for
educational purposes.

The usage of media tools for subjects at
schools was compared with the cities. The re-
sults show that in Morphou eighty-six percent,
in Kyrenia sixty percent and fifty percent in Fam-
agusta students stated that they want to benefit
from the computer usage.

When the results of using the tools as an aid
for lessons were compared with gender differ-
ences, it was shown that seventy-eight percent
of boys and eighty-six percent of girls want to
use the Internet as a media tool. This shows that
there is no significant difference between the
genders in relations to the Internet usage. The
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age differences of students who found the radio
educational were compared as well. The results
show that five percent of 15-year-old students,
four percent of 16-year-old students and six per-
cent of 17-year-old students found the radio ed-
ucational. This shows that there is no signifi-
cant difference between the ages in relations to
the benefits of radio for education.

Similarly, the age differences of students who
found the television educational were compared.
The results show that in Morphou twenty per-
cent, in Kyrenia fifteen percent and in Famagus-
ta sixty percent of the students find the televi-
sion educational. This can be interpreted as that
television might be used more for the entertain-
ment purposes than the educational reasons.

The amount of students who would prefer to
use television if they find something interesting
was compared according to the cities. In Mor-
phou, it is eighty percent, in Kyrenia it is ninety-
seven percent and in Famagusta it is ninety per-
cent. This shows that the content of TV shows
are dependent on the participants’ preferences.

The parents’ attitudes towards the mass me-
dia tools and the age differences of the respon-
dents were compared. According to the results,
twenty-five percent of 15-year-old students,
twenty-two percent of 16-year-old students and
seventeen percent of 17-year-old students men-
tioned that their parents find the tools benefi-
cial. This shows that the respondent parents had
some worries about using the media tools. More-
over, the parents who found the tools both bene-
ficial and disadvantageous and the age differenc-
es of students show that fifty-one percent of 15-
year-old students’, seventy-four percent of 16-
year-old students’ and fifty-five percent of 17-year-
old students’ parents express their worries.

The answers of questions that were sepa-
rated in terms of their demographical features
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are as below with ninety-five percent accurate
results.

When the willingness of the teachers to show
the educational programs was compared to the
results of students being affected by them, six-
ty-four percent of the positively affected stu-
dents stated that all or some of their teachers are
willing and do let them watch the programs. Stu-
dents who were both positively and negatively
affected by the programs, which are fifty-three
percent, seem to have similar teachers as Table
5. This might be interpreted as a correlation be-
tween the willingness of teachers and the posi-
tive effect of students by the programs.

CONCLUSION

The impact of the mass media on the stu-
dents’ understanding of the scope of work per-
formed for observations, interviews and ques-
tionnaires obtained from the analysis of the re-
sults and recommendations are presented below.
The majority of students were affected positive-
ly from the mass media, but a significant portion
also understands that there are both positive and
negative effects. Most regularly found mass
media tools are television and the Internet, and
in addition, for the most common tools used by
students, the television and the Internet are seen
again. This situation with the availability of the
mass media might indicate a direct correlation
between the use and the availability. Students
that receive formal education through mass me-
dia largely found it useful but the vast majority
of them occasionally watched training programs
from the radio and television. This is because
the majority of the students stated that they
sometimes found the tools to be educational. The
majority of the students emphasized the need to
use the computers in education. A significant

Table 5: The effect of the mass media tools when teachers make the students use it

Do your teachers want to show you educational programs?

Yes They use it Some No I don’t Total

when it’s of them have an

a need idea

How do the mass  Positive 11 8 21 11 10 61
media tools Negative 1 0 0 0 4 5
affect you? Both 3 2 8 4 8 25
No idea 0 0 0 1 3 4
Total 15 10 29 16 25 95
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proportion of students stated they that prefer to
use all means of the mass communication. Most
students were able to take the advantage of the
mass media in public life and explain what is in-
volved. A few students stated that the general
culture of mass media occasionally could be a
benefit at school. The majority of students stat-
ed that they take the advantage of computers
and the Internet, while another part is under-
stood to prefer the slide and movie preferences.
In addition, most of the students stated that they
find more tutorials on the Internet. Internet and
computer usage that can provide an access to all
of the students to disseminate the school ad-
ministration, parents associations and the rele-
vant ministries to develop joint projects and re-
moves the lack of this infrastructure will improve
the quality of the training that is evaluated.

RECOMMENDATIONS

Formal education of students and teachers
on the use of the mass media in promoting the
efficient use of computers and the Internet in
schools, and for the creation of the necessary
environment and resources are considered to be
helpful. Non-school environments will contrib-
ute positive results that router could be antici-
pated to the education of the children of families
in monitoring programs. It should be noted that
psychological factors play a role on the interac-
tion of the students with means of communica-
tion at school and outside school. From this per-
spective, the students’ age, gender, social sta-
tus, familial status, region and such matters
should be considered, and the programs and
educational content simultaneously should be
determined according to the characteristics of
such students. While encouraging the students
on the use of the mass media for educational
purposes, the teachers at the same time play a
major role on the selection of the programs. In
this context, it can be advised that in-service
training of teachers in these matters of educa-
tion, and training by the Ministry of Education
lead to more effective results. In learning, the
use of the mass media and their effects play an
important role in the psychological development
of the students. For the students close to rural
areas, providing a standard education and sup-
porting it with mass media is important to raise
the efficiency. The influence is neither depen-
dent on individuals nor on the properties of the

mass media. It is evaluated that the usage of the
mass of communication in education would be
appropriate for the students to overcome the in-
hibiting factors caused by their social and psy-
chological structure both in form and content,
and to strengthen their attitudes, empower their
convictions and increase their knowledge.
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