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ABSTRACT Focusing primarily on organizational identity, the researcher argues theoretically and shows empirically
that the mediating role of organizational identity complexity/congruence on the relationship between satisfaction
with organization and intention to retain. In addition, they investigate for differences in organizational identity
complexity, satisfaction with organization and intention to retain in terms of employees’ demographic
characteristics. Thus, the researcher focused on outsourcing labors having multiple organizational identities to
delineate the employees’ organizational identity complexity/congruence and collected the data from outsourcing
labors working in two public university campuses in Turkey. The results demonstrated that outsourcing labors
experience congruence was not a complexity in organizational identity. Furthermore, it was recognized that
organizational identity complexity/congruence mediates the relationship between satisfaction with organization
and intention to retain it. The researcher has also got scientific proof that there are significant differences in
employees’ satisfaction with an organization, organizational identity complexity/congruence and intention to
retain in terms of employees’ demographic characteristics.
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