ISSN 0972-0073

THE ANTHROPOLOGIST

International Journal of Contemporary and Applied Studies of Man

© Kamla-Raj 2014 Anthropologist, 18(1): 33-42 (2014)
PRINT: ISSN 0972-0073 ONLINE: ISSN 2456-6802 DOI: 10.31901/24566802.2014/18.01.04

Exceptional Luck? Conducting Ethnographies in
Business Organizations

Alfons H. van Marrewijk

Department of Organization Sciences, Faculty of Social Sciences, VU University Amsterdam
De Boelelaan 1081, 1081 HV Amsterdam, The Netherlands
Telephone: +31 (0)20 598 7640 , Fax +31 (0)20 598 6765
E-mail: a.h.van.marrewijk@vu.nl

KEYWORDS Business Anthropology. Methodology. Fieldwork. Consultancy

ABSTRACT Anthropological fieldwork methods are increasingly becoming popular with management and business.
This paper discusses the experiences of business anthropologists with conducting ethnographies in organizations.
Based upon a review of organizational ethnographies and three personal vignettes four issues have been found;
access to business organizations, role taking, involvement versus detachment and freedom to publish. To deal
with these issues other than traditional anthropological requirements are needed for business anthropologists. It
is not so much exceptional luck, but rather a strategic use of one’s networks, negotiation skills and social skills to
handle these issues. Therefore, business anthropologists need to develop networking and negotiating capacities
and commercial sensitiveness to conduct ethnographies in business organizations.
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