© Kamla-Raj 2019

PRINT: ISSN 0971-8923 ONLINE: ISSN 2456-6756

J Soc Sci, 58(1-3): 1-6 (2019)
DOI: 10.31901/24566756.2019/58.1-3.2233

Exploring Enterprises by Rural Women Beneficiaries
of Corporate Social Responsibility (CSR) Initiatives

Nishu Kanwar Bhati* and Raj shreeUpadhyay?

Jodhpur Agriculture University, Jodhpur, Mandore 342 304, Rajasthan, India
2Department of Extension Education and Communication Management,
College of Community and Applied Sciences, MPUAT, Udaipur, Rajasthan, I ndia

KEYWORDS Entrepreneurial Training. Capacity Building. Rural Enterprises. Self-help Groups

ABSTRACT One of the proven ways to improve women empowerment in rural India has been the training
approach for microenterprise development. At present, a number of business houses/ NGOs as well are involved in
providing entrepreneuria trainings as a part of their Corporate Social Responsibility (CSR) initiatives. But despite
the financial support received, studies have shown that many such enterprises have not sustained for long or
provided sustainable or decent livelihoods. This paper thus seeks to explore the trainings given to CSR rural women
beneficiaries, enterprise so started and enterprise related information by these beneficiaries. Random sampling was
used to gather information from rural women CSR beneficiaries. Major findings reveal that out of the total
beneficiaries who received training 44.16 percent started their enterprise with 15 percent individually and 29.57

percent involved in group enterprise.

INTRODUCTION

Many corporate housesthese days are work-
ing towards empowering women by improving
income and employment for theminrural areas.
Corporate Social Responsibility (CSR) for most
of these companies has revolved around com-
munity-based development approach. Many
have actively worked towards the economic and
social empowerment of women. Oneof the prov-
enwaysto improve women empowerment in ru-
ral India has been the SHG approach and credit
and other support for microenterprise devel op-
ment (Kabeer 2001). Thus, many of them have
promoted the formation of self-help groups
which were supported to take up income gener-
ating livelihood activities after sufficient train-
ing and capacity building. But despitethe finan-
cial support received, studies have shown that
many such enterprises have not sustained for
long or provided sustainable or decent liveli-
hoods. As Abraham and Kalamkar (2011) cite,
this may be due to non-suitability of the enter-
priseactivity to the areaor incorrect choice, fail-
ure to market the product or service, lack of co-
hesion and co-operation among the members.

Training is one of the key inputs for devel-
oping competencies. Entrepreneurial trainings

“Address for correspondence:
E-mail: nishubhati9@gmail.com

help develop knowledge, skills and attitude to-
wardsan enterprisewhichinturn helpsto gener-
ate employment, create innovation, improve
standard of living, develop backward areas,
which lead to higher economic growth. Training
and capacity development among women to en-
able them to take up leadership roles, to voice
their concerns without any hesitation and to en-
hance their technical skills are essential if the
benefits of any project in reducing poverty and
improving livelihoods areto be equitably distrib-
uted (Wahaj 2007). These entrepreneuria train-
ings are mostly location specific and skill orient-
ed like stitching, bag making, bamboo work, jute
article making which can betaken up to generate
income. So, trainings are animportant part of en-
trepreneurial development of rural women.

Objective

The present paper aims to explore and high-
light the trainings received and enterprise started
by rural women beneficiariesunder CSRinitiatives
of selected private companies of Rgjasthan.

METHODOLOGY

The present study was conducted in Rgjas-
than statein the year 2017-18. Four companies
comprising of Hindustan Zinc Limited (HZL),
Chambal Fertilizers and Chemicals Limited



2

(CFCL), K Lakshmi Cement Limited (JKCL) and
Shree Cement Limited (SCL) were purposively se-
lected on the basis of their activities focusing on
empowerment of rural women. From each compa-
ny 60 rura women beneficiariesof CSR initiatives
wereincluded in the study to make atotal sample
of 240 respondents. For the purpose of data col-
lection, a performa content validated by the sub-
ject matter specialists was used to gather enter-
priserelatedinformation of the beneficiaries. Ques-
tionsrelated to type of training received, duration
of running the enterprise, initial investment in-
curred, time devoted in the enterprise each day,
basisof arranging finances, factorsinfixing prices
and marketing of the produce were asked by the
respondents using survey method. Frequency and
percentage were used to analyze the data.

RESULTS AND DISCUSSION
Training Received by the Respondents

It was observed during the collection of data
that all the four selected companies worked for
women empowerment under CSR by organizing
the women into Self Help Groups. These SHGs
wereinvolved inthrift, savingsand interloaning.
Entrepreneurid trainingson stitching, embroidery,
beauty parlor, food processing weregivento these
groupsfromtimeto time, so that they can takeup
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these activities to generate income and become
economically independent. Observation of Table
1revealsthat all the beneficiariesreceived train-
ing. Among the beneficiaries, majority (72.08%)
received entrepreneuria training in stitching, fol-
lowed by training in beauty parlor (17.91%). En-
trepreneurial training in food processing was
giventothebeneficiaries of IKCL (16.67%) and
SCL (33.33%). Beneficiariesof HZL (16.67%) and
JKCL (16.67%) had also received training in em-
broidery. At JKCL, just five beneficiaries each
were also trained to pack sanitary napkins and
phenyl bottles. Studies by Raju and Bhuv-
aneswari, (2014) and Parveen (2014) reported dike
that capacity building trainings given to rural
women under various government and non-gov-
ernment organi zations stand as vehicleto change
quality of life of rural people, sustainable devel-
opment and growth of economy.

Good amount of timeisrequired for learning
any skill. Since stitching requires skill based
training therefore it was seen that majority of
the beneficiaries (78.33 %) received training of 3
months. Table 1 further revealsthat 1-2 months
duration training was received by 22.08 percent
and below one month duration by 10.41 percent
of the beneficiaries. All the beneficiariesreport-
edtoreceivetraining only under CSR activities

Table 1: Distribution of the respondents on the basis of trainings received (n = 240)

S. Items f (%)
No.
Beneficiaries
HZL CFCL JKCL SCL Total
(n,=60) (n,=60) (n,=60) (n=60) (n,=240)
1 Trainings Received 60 (100) 60 (100) 60 (100) 60 (100) 240 (100)
2 Entrepreneurial Activities’
1) Stitching 60 (100) 45  (75) 40 (66.67) 28 (46.67) 173 (72.08)
2) Embroidery 10 (16.67) 0 0) 10 (16.67) 0 (0) 20 (8.33)
3)  Beauty parlor 0 (0 15 (25) 13 (21.67) 15 (25) 43 (17.91)
4) Food processing 0 (0 0 ()] 10 (16.67) 20 (33.33) 30 (12.5)
5) Sanitary pad packaging 0 (0 0 ©) 5 (833 0 (0 5 (.08)
6) Pheny! bottling 0 (0 0 0) 5 (833 0 (0 5 (2.08)
3 Duration of Trainings'
1) 1 month 0 (0 0 (0) 10 (16.67) 15 (20) 25 (10.41)
2) 2 months 0 (0 0 0) 33 (55) 20 (33.33) 53 (22.08)
3) 3 months and above 60 (100) 60 (100) 40 (66.67) 28 (46.67) 188 (78.33)
4 Training Agencies
1)  CSR personnel 60 (100) 60 (100) 60 (100) 60 (100) 240 (100)

“Multiple responses
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of the selected companies and not through any
other organizations.

Sartingof Enterpriseby the Respondents

Various studies including Agarwal et al.
(2016) reported that the key initiativestaken by
corporates under corporate social responsibili-
ty werewomen empowerment through vocation-
al training. But it was seen that merely giving
trainings would not lead to economic empower-
ment until and unless these are further taken up
into ventures or enterprise to generate employ-
ment. These enterprises can be started both, in-
dividualy or through groups. Data in Table 2
reveal that out of the total beneficiaries select-
ed, al thebeneficiariesat HZL wereinvolvedin
group enterprise. At HZL, after completion of
thetraining in stitching/embroidery, the trainee
group was given orders to stitch kurtas, paja-
mas, (long shirt and pantsworn by women), skirts
and variousapparels. They werelinked to Centre
for the Study of Values(Cos-V), an NGO through
which they sold the products and received pay-
ment onitem basis. At CFCL, 8.33 percent benefi-
ciaries purchased cowsfrom theloan taken from
SHG formed under the company’s CSR initiative
and started earning through selling milk. Also,
3.33 percent beneficiariesfrom beauty parlor train-
ing started doing parlor work, and 8.33 percent
started stitching enterprise. From the beneficia-
ries of JKCL, 15 percent respondents started
stitching and 8.33 percent each wereinvolved in
packaging of sanitary pads and phenyl bottles.
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In beauty parlor work, 3.33 percent beneficiaries
of JKCL wereinvolved. Out of thetotal SCL ben-
eficiariesselected only 21.67 percent started their
individual enterprise of stitching (16.66%) and
beauty parlor (5%) and started earning.

Probing into the reason for not initiating the
enterprise revealed lack of marketing facilities
as the main reason, as mostly the beneficiaries
were unaware of whereto sell their produce. All
could not take up stitching, parlor business or
food processing in the same village where they
reside and expect astable source of income. They
needed a market or a linkage to continuously
receiveorders. Asaresult, they mostly used the
skill learned in the trainings for their personal
useinstead of making money out of it; thisindi-
rectly helped them save their money.

Duration of RunningtheEnterprise

Further enterprise related details were gath-
ered from 106 beneficiaries who started their
enterprises. Thedatain Table 3 revealsthat half
of thetotal respondents (55.66%) were running
the enterprise for more than 2 years, whereas
onethird (33.01%) were running since 1-2 year
and only 9.43 percent were involved in the en-
terprise since less than a year. Further insight
into the Table also highlights that majority of
the HZL (80%) and CFCL (75%) beneficiaries
wererunning the enterprisefor morethan 2 years
compared to beneficiariesof IKCL (52.39% since
1-2 year and 47.62% less than ayear) and SCL
(84.61% since 1-2 year). Probe into the matter

Table 2: Distribution of the beneficiaries on the basis of starting the enterprise (n = 240)

S. Enterprise started f (%)
No.
Beneficiaries
HZL CFCL JKCL SCL Total
(n,=60) (n,=60) (n,=60) (n,=60) (n,=240)
1 Individual Enterprise 36 (15)
a) Stitching 0 (0 5 (833 9 (15) 10 (16.66)
b) Beauty parlor 0 (0 2 (333 2 (333 3 (5
c) Dairy 0 (0 5 (8.33) 0 (0) 0 (0)
2 Group Enterprise 70 (29.57)
a) Stitching 60 (100) 0 (0) 0 (0) 0 (0)
b) Phenyl bottling 0o (0 0 (0 5 (8.33) 0 (0)
c) Sanitary pad packaging 0 (0) 0 (0) 5 (8.33) 0 (0)
0 (60) 0 (12) 5 (833 0 (0)
Total 60 (100) 12 (20) 21 (35) 13 (21.66) 106 (44.16)
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Table 3: Distribution of the beneficiaries on the basis of duration of running the enterprise (n = 106)

S. Duration f (%)
No.
Beneficiaries
HZL CFCL JKCL SCL Total

(n,=60) (n,=60) (n,=60) (ng=60) (n,=240)
1 More than 2 years 48 (80) 9 (75) 0 (0 2 (15.38) 59 (55.66)
2 1- 2 years 10 (16.67) 3 (25) 11 (52.39) 11 (84.61) 35 (33.01)
3 Less than a year 0 (0 0 (0 10 (47.62) 0 (0 10 (9.43)

revealed that HZL has been forming SHGs and
giving entrepreneurial trainingsto these groups
since more than five years. These groups have
been working since long.

TimeDevoted for theEnterprise

Information presented in Table 4 illustrates
that out of the total beneficiaries, majority
(85.84%) devoted 4 - 6 hoursdaily towardstheir
enterprise and the rest (14.51%) devoted 2-4
hours daily.

Initial Investment Incurred by the
Beneficiariesin Their Enterprise

Regarding initial investment incurred, Table
5 reveals that 30.18 percent of the total benefi-
ciariesinvested less than Rs. 5000 to start their
enterprise. Beneficiaries of HZL did not invest

anything asit wasagroup enterprise, fully sup-
ported by the company. Very few of the total
beneficiariesinvested Rs. 5001-Rs.10000 (8.49%)
and more than Rs. 10000 (4.71%) to start their
enterprise.

Basisof Arranging Finance

It isinteresting to note from Table 6 that none
of the beneficiariesof HZL arranged any finance
from any sources as they worked in a group
enterprise, where they were provided machines
and raw material through the company itself and
the product was marketed through NGO. The
payment was made to them on the basis of arti-
cles stitched. Table further reveals that all the
beneficiariesof CFCL, one-fourth of the benefi-
ciaries (23%) from JKCL and more than half of
the beneficiaries (61.54%) from SCL reported tak-
ingloanfromtheir SHG These SHGswereformed

Table 4: Distribution of the beneficiaries on the basis of time devoted to the enterprise daily (n = 106)

S. Time devoted f (%)
No.
HZL CFCL JKCL SCL Total
(n,=60) (n,=60) (n,=60) (n,=60) (n,=106)
1 2-4 hrs 0o (0 0) 9 (42.85) 6 (46.15) 15 (14.15)
2 4-6 hrs 60 (100) 12 (100) 12 (57.14) 7 (53.84) 91 (85.84)
3 6 hrs and above 0 (0 ()] 0 (0 0 (0) 0 (0)
Table 5: Distribution of the beneficiaries on the basis of details of initial investment n = 106
S. Amount (INR) f (%)
No.
HZL CFCL JKCL SCL Total
(n,=60) (n,=60) (n,=60) (n,=60) (n,=106)
1 Less than 5000 0 (0) 2 (16.66) 21 (100) 9 (69.23) 32 (30.18)
2 5001-10000 0 (0) 5(41.67) 0 (0 4 (30.76) 9 (8.49)
3 More than 10000 0 (0) 5 (41.67) 0 (0) 0 (0 5 (4.71)
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Table 6: Distribution of the beneficiaries on the basis of arranging finance (n = 106)

S. Sources f (%)
No.
HZL CFCL JKCL SCL Total
(n,=60) (n,=60) (n,=60) (n=60) (n,=106)
1 Family members 0(0) ©) 2 (952 5 (38.46) 7 (6.60)
2 Relatives 0 (0) 0 4 (19.04) 0o (0 4 (3.77)
3 Bank/SHG 0 (0) 12 (100) 5 (23) 8 (61.54) 25 (23.58)

by the companies as a part of their CSR initia-
tives and all the entrepreneurial trainings were
givento members of these SHGs. Their savings
were mostly used for their enterprises. Similar
study by Upadhyay (2007) revealed that more
than half of the respondents (53-55%) spent their
savings for purchase of raw material or financ-
ing their enterprises. Very few of thetotal bene-
ficiariesreported arranging finance through fam-
ily members (6.60%) and relatives (3.77%).

Fixing of Price of the Produce

Fixing of priceisanimportant aspect of any
enterprise. Attempt was made to find out what
all factorsthe respondents considered whilefix-
ing price of their respective produce. Looking
into Table 7 points out that majority of the total
respondents considered |abor cost as an impor-

tant factor while fixing the price, followed by
input cost (33.01%) and time devoted (18.87%).
Further details show that all the beneficiaries at
HZL considered just the labor cost for which
they wereremunerated. Morethan half of bene-
ficiaries (58.33%) at CFCL consideredinput cost,
labor cost and time devoted as equally impor-
tant factors for fixing the price with 41.67 per-
cent of the respondents also considering mar-
ket rates as an important factor. The beneficia-
riesof SCL (100%) and JKCL (71.48%) consid-
ered input cost and labor cost as equally impor-
tant factorsfor fixing price.

Place of Marketing of the Products

The respondents were probed about the
marketing of products prepared by them. De-
tailsof Table 8 show that all the beneficiaries of

Table 7: Distribution of the beneficiaries on the basis of factors for fixing the price (n = 106)

S. Factors’ f (%)
No.
HZL CFCL JKCL SCL Total
(n,=60) (n,=60) (n,=60) (n,=60) (n,=106)
1 Input cost 0 (0 7 (58.33) 15 (1.48) 13 (100) 35 (33.01)
2 Labour cost 60 (100) 7 (58.33) 15 (71.48) 13 (100) 95 89.62)
3 Time devoted 0 (0 7 (58.33) 10 (47.6) 3 (23.07) 20 (18.87)
5 Market rates 0 (0 5 (41.67) 0 (0) 0 (0 5 (4.71)
"Multiple responses
Table 8: Distribution of the beneficiaries by the place of marketing the products (n = 106)
S. Place of produce sold’ f (%)
No.
HZL CFCL JKCL SCL Total
(n,=60) (n,=60) (n,=60) (n,=60) (n,=106)
1 Local market 0 (0 10 (83.3) 11 (52.38) 13 (100) 36 (33.96)
2 City market 0 (0 2 (16.66) 0 (0) 0 (0 2 (1898
3 To the centre 60 (100) 0 (0) 10 (47.61) 0o (0 70 (66.03)
4 In haats/bazaars/fairs 0 (0 0 (0) 0 (0) 0 (0 0 (0)

" Multiple responses
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HZL sold their stitched produce at the Cos-V
Centre, the NGO for which they worked. With
regard to selling of the produce to thelocal mar-
ket or villages 83.3 percent of CFCL, 52.38 per-
cent of JKCL and 100 percent of SCL beneficia-
riessold themlocally. None of the beneficiaries
sold at haats/bazaar or fairs. A study by Collett
and Gale (2009) highlights that problems with
accessing markets forced rural women to sell
their goods on disadvantageous terms, and pre-
vented women reaping the full benefits of their
work.

CONCLUSON

It is quite evident that rural women benefi-
ciariesof CSR were empowering themselvestech-
nically to cope with the changing timesand pro-
ductively using their freetime and existing skills
for setting and sustaining enterprises. They were
engaged in starting individual or collective in-
come generation programmewith the help of self-
help group. Thiswill not only generate income
for them but also improve the decision-making
capabilitiesthat led to overall empowerment.

RECOMMENDATIONS

It was seen that nearly half of the beneficia-
ries did not initiate any enterprise due to the
solereason of not having amarket to sell. Thus,
only such activities having market potential
should be promoted and necessary efforts
should be taken for skill up gradation among
rural women in establishing marketing linkages.
Accordingly, new skill trainings which have a
greater scope for sale within and outside the
district need to beidentified. The varioustrain-
ings already being pursued should be support-
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ed by training in management skills, technical
guidance and follow up action for the marketing
of products.

LIMITATIONS

The study is delimited to only four selected
private companies of Rajasthan

REFERENCES

Abraham DT, Kalamkar SS 2011.Rural Entrepreneur-
ship through Micro Credit, Bank Linkage and
Subsidy.Conference Research Paper, Conference on
Inclusive & Sustainable Growth Role of Industry,
Government and Society, Conference Proceedings,
IMT Ghaziabad.

Agarwal A, Pande A, Sharma PP 2016. Women em-
powerment in India through corporate social respon-
sibility: Policies and challenges: A case study of NTPC
Ltd. International Journal of Research in Commerce
and Management, 7(12): 50-52.

Collett K, Gale C 2009. Training for Rural Develop-
ment: Agricultural and Enterprise Skills for Women
Smallholders. 24-30 West Smithfield, London, EC1A
9DD: City & Guilds Centre for Skills Development.

Kabeer Naila 2001. Reflections on the measurement of
women’s empowerment. In: Anne Sisask (Ed.): Dis-
cussing Women's Empower ment-Theory and Practice.
Sida Studies No. 3. Stockholm, Sweden: Swedish Inter-
national Development Cooperation Agency, pp. 17-
57.

Parveen K 2014. Development of rural women entre-
preneurs through workshop training. Research Jour-
nal of Management Sciences, 3(2): 15-18

Raju S, Bhuvaneswari H 2014. A study on rura entre-
preneurship with Sivaganga District. Global Journal
for Research Analysis, 3(3): 5-7.

Upadhyay B 2007. Income Generation from Selected
Entrepreneurial Activities among Tribal WWomen. MSc
Thesis. Udaipur: MPUAT.

Wahaj R 2007. Gender and Water. From <http://www.
un.org/waterforlifedecade/gender.shtml> (Retrieved on
28 April 2018).

Paper received for publication in February, 2019
Paper accepted for publication in May, 2019



