ISSN 0971-8923

JOURNAL OF SOCIAL SCIENCES

Interdisciplinary Reflection of Contemporary Society

© Kamla-Raj 2003 J Soc Sci, 7(1): 73-75 (2003)

E-Commerce Business Opportunities for Telekom Malaysia
Ali Khatibi, V. Thiagarajan?and Hishamuddin Ismail®

L2Faculty of Management, University Multimedia. Malaysia
SFaculty of Business and Law, University Multimedia, Malaysia
E-mail: <ali.khatibi@mmu.edu.my>

KEYWORDS Information Technology. Consumers. Communication Network. Trade

ABSTRACT In the present paper, it is observed that e-commerce potential in Malaysia is very promising.
Telekom Malaysia must view this as a business opportunity and seriously look into the problems by the right
positioning and application of proper marketing strategies. In addition it has to provide better telecommunication
infrastructure, proper security systems, and right business applications and content to the net users.



