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ABSTRACT The purpose of thisstudy isto investigate the relationship between differentiation strategy and organi zational
performance. To investigate thisrelationship, 33 industrial companies isted at Amman Stock Exchange by the beginning of
2010 were surveyed. Industrial companieslisted at Amman Stock Exchange were surveyed. Theresult of multipleregression
analysisindicatesthat the differentiation strategy has not significant effect on organizational performance of such companies.
One important practical implication of thisresult isfor the Jordanian companies to incorporate the different dimensions of
product differentiation strategy correctly to improvetheir performance. However, implication and limitations are discussed
aong with future research agenda.



