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ABSTRACT The mass media has been used extensively for promoting child rights and development agenda indéilyeria lar
through media advocacy and public sensitisation campaigns. Howevemegence of the new media has heralded new
opportunities for expanding media mobilisation for child development interventions in the caisitny a human rights
analytical perspective, the papegaes that the new media holds considerable prospects for empowering young people to
becoming informed and active advocates of their rights while reducing the tokenism that has characterised their engagement in
child rights advocacy programming. Deployed appropriately media tools are essential in promoting access to, and utilisation

of key health and social services needed for the fulfilment of children rights. But other experts have cautioned against ‘cyber
utopianism and internet-centricism’relation to the role of new media in social and political developmkeatew media also

comes with considerable challenges especially related to some of their dysfunctemabgfich need further research and
analysisThe paper proposes a symbiotic relationship between theamelthe ‘oldmedia in dealing with entrenched forms

of child rights violations in order to achieve cultural, systemic and policy changes needed for maximum realisation of children’
rights.

1. INTRODUCTION and recommends access to information mate-
rial from a diversity of national and international

The role of mass communication channelssources (CRC1989Y0 address the peculiari-
in promoting human rights education is well ties of child development ixfrica, theAfrican
recognized and documented in the literature Child Rights Charter provides the normative
Among others, Bhandari (2005) and Jonssorframework and minimum standards for child
(2003) ague for substantial media mobilisation rights inAfrica. It also supports the need for ef-
in contributing to the human rights agenda, spefective mass media mobilisation in promoting
cifically the promotion of childres’rights. In-  the rights of theAfrican child (Kamchedzera
ternational development institutions also em-1999). From the foregoing, there is a general
phasise the critical importance of the mass merecognition of the critical role of mass commu-
dia in enhancing supportive a public attitude tonication in improving human rights conscious-
human rights issues. In 1978, UNESCO cameness within the general population, and espe-
up with a Declaration on the fundamental con-cially for promoting the child rights agenda.
tribution of the mass media to the promotion of Against this background, this paper examines
human rights and other aspects of internationathe promise and potential of the new media in
peace and understandidgticle IV states that promoting the child rights agenda in Nigeria.
media institutions are critical in educating young The paper aues that the various new media
people towards promoting the spirit of peace,platforms ofer considerable opportunities for
justice, freedom, mutual respect as well as fa-achieving three main elements of child rights
cilitating the realization of human rights of all agenda: child participation, service provision
peoples and nations (UNESCO 1978). and protection of young people.

Within contemporary international develop-  Statistics on the scope of new media use in
ment, the framework for holistically address- Nigeria varies and is constantly changing.
ing childrens needs and concerns is the Con-Ndukwe (2005) estimates that in 2000, Nigeria
vention on the Rights of the Child (CRC). Its had 450,000 connected fixed lines, no connect-
54 Articles embody the fundamental human rig- ed digital mobile lines, one national carrier and
hts for children, including the principles of in- one licensed mobile line operatimternetWorld
clusion, equality and participation all of child- Statistics also estimates that Nigeria had
ren.Article 17 establishes the importance of me-200,000 fixed line connections by December
dia engagement in promoting childremights 2004 but the figure grew to 1.5 million in 2007
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and 1L million in 2009.Today over 44 million has resulted in the optimism that the new me-
people are accessing the internet in the countrnydia is creating a ‘new ecosyste(ftilson and

In terms of demographics, children and teenagMurby 2010).

ers (7-18 years) constitute over 32% of internet Proponents of the new media view it with
users Another survey conducted in 2009 indi- considerable optimism on many fronts. From a
cated that the internet is most popular amongnarketing perspective, Gillin (2009) refers to
20-24 years in the country (Longe and Longethem as “new influencers” because of their role
2009). SocialBakers (2@} estimates the num- in creating brands and promoting engagement
ber of Facebook users in Nigeria as 3.1 millionof corporate ayanisations and their clients in
(April 2011) with 37% of users from age 18-24 ways never experienced befofais stems from
and 7% from age 13-17 years. It is apparentheir pervasiveness and ability to facilitate new
that adolescents and young people are the highapproaches of connecting business with clients.
est producers and consumers of information inAccording to Blanchard (2@}, in a globalised
the new mediaAs a conceptual framework for age it is imperative for commercialgamisa-
this analysis, the next section provides a shortions to maximise the power of the ‘social me-
literature review on the promise and problemsdia and viral technologies to superdmicus-

of new media in society tomer service’Within the domain of politics,
the new media, especially social media has be-
2. CONCEPTUAL FRAMEWORK — come critical tools for ‘improbable victory’, es-
PROSAND CONS OFNEW MEDIA IN pecially in view of their role in contributing to
SOCIETY the success of President Obama election, which

was lagely attributed to digital influence
The new media is a generic terminology for (Harfoush 2009).

ICT platforms characterised by the corgesice The optimistic disposition on the new media
of computer and telecommunication technolo-in politics and marketing has also been trans-
gies (Olise 2008)his comprises what has been ferred to health and social development. Some
referred to as new media technologies, sociatligital communication experts and development
media, and web-based applications. In somerganisations gue that the new media could
cases, it is specifically taggétieb 2.0 media, play a major role in social development inter
including the use of diérent micro and macro ventions. For example, an analysis on the use
blogs, social bookmarking, wikis, photo/presen-of social media within the UN context notes that
tation sharing, and syndication services (Lefe-the integration of web and mobile technologies
bvre 2007). It is characterised by the utilisationcan transform the monologue associated with
of various communication formats such images traditional broadcast media into social dialogue
video, text, and audio and driven by the combi-with potentials of promoting the democratisation
nation of communication and information tech- of information. Ultimately this is expected to
nology through the internet (Lasica 2003). Sometransform various categories of people from con-
of the features of the new media are decentratent consumers to content producers (United
lisation and democratisation of information re- Nations 2010). It is also gmed that through
sources, enhanced dialogues, and erosion of tranultiple platforms, including text, images, au-
ditional gate-keeping and agenda-setting func-dio, and video, the new media is capable of pro-
tions (Chafee and Metzger 2001). Other pecu- moting public engagement for social develop-
liarities are interactivityspeed, user generated ment.
content, and multi-directionality of information ~ Wilson and Murby (2010:33) gue that the
(Waters 201). As an ofshoot of the ‘informa- memger of social media and communication into
tion explosion’ and the new ‘information soci- a new media is changing a vital part of [faey
ety’ phenomenon, the new media ushers in whaargue that with so many people “blogging, tweet-
has been described as ‘we media’ or ‘participa-ing, uploading, downloading, crowd-sourcing,
tory media’ generation, in which those who arewiki-ing, linking in, geo-referencing, i-chat-
traditionally referred to as ‘audiences’ in com- ting, skyping, flipping, videotaping and many
munication studies have become significantmore” a new social enterprise is being facili-
‘participants’ in the news and information pro- tated.The US Centre for Disease Control (CDC
cess.The combination of these characteristics2010) agrees with this conclusion because of the
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possibilities ofered by the new media in pro- tools. Evidence from dérent countries have
viding access to credible and science-basedhown that apart from access to inappropriate
health information systems that reach new au<content for specific age groups, young people
diences in dimensions never experienced beforeare victims of cyber crimes such as cybelling,
Arguing for a new perspective ondat au- internet addiction, and internet crimes against
dience within the context of new media, Lefeb- children (Longe and Longe 2009).
vre (2007: 32-33) suggests that the new tech- Within the context of political development
nology ofers new opportunities for health pro- and change, Morozov (20) cautions against
motion professionals in engaging with their pa-what he calls ‘cyber utopianism and internet-
tients, customers and audiences through newentrism’.According to him, the expectation of
media formats. He also hypothesises that the newigital utopians that the internet would drive
media signals a shift in thinking about tradi- political change in a number of authoritarian
tional methods of social marketing and com-countries has not taken place. Howets fin-
munication for development. McNab (2009: 1) ding seems contrary to extant political changes
notes that more than any time in hist@agcial  in theArab world, which many social commen-
media ofers timely accessible and credible tators have gued was fuelled and promoted
health information critical for improving pub- by the new media/hile some observers have
lic health outcomes with ‘more people, more referred to it as the ‘twitter revolution’ (Main-
quickly and directly’. In the area of advocacy waring 201), others have dismissed the role of
and activism, Brodock et al. (2009) found thatthe new media in the process (Gladwell 201
digital activism has increased because of im-concluding that social media cannot cause a
proved economic capability and access to mul+evolution. The role of technology as a major
tiple social media platform3he authors gue  driver of social change, national development
that with increased access to various new meand oganisational development is well estab-
dia formats, more people are becoming digitallished (Ikpe and Olise 2010; Lievrouw and Liv-
activists and mobilising public will for diverse ingstone 2006), but a critical point needs to be
social actions and issues. made that people, more than technology are the
On the other hand, several commentatordrivers of change.
treat the new media with caution and scepti- To sum up the conceptual context, the con-
cism because of the weak evidence of their imvemence of computer and telecommunication
pact on social and political development. Lefeb-technologies into the new media platform has
vre (2011) identified what he calls major ‘fic- radically shifted many aspects of life, necessi-
tions’ on the use of social media for health, in-tating the need to learn and use them much more
cluding the fact that new media is uniform, that effectively in the societyBut issues around their
users are prepared to be changed through thdysfunctions need to be taken into cognizance.
use of their platforms and that every social is-Just as other media have their functions and dys-
sue is amenable to new media influence. Spefunctions, so it is with the new medfnd while
cifically, Jessen (2008) gues thalvouTube is  the optimism on the power of the new media is
a source of health misinformatiowhile not-  understood, the scepticism also has its place.
ing that the internet helps in cultivating a new balanced analytical lens is needed in understand-
level of knowledge and health-seeking behaviouring and appreciating its role in development and
in clients, the author concludes that the internefor the promotion of human rights agenda in par
also contains an equal or greater amount of misticular.
information. In his analysis on ‘the dumbest
generation’, Beuerlein (2009:15) challenges the 3. NEW MEDIA AND CHILD RIGHTS
notion that the new media improves education PROMOTION IN NIGERIA
and agues that some aspects of the new media
have negative &cts on the educational attain-  Field interventions in the application of the
ment of users, especially young peoflehim  new media for child rights promotion point to
the cyber culture ‘stupefies yourgnericans’ some considerable progress, but there are chal-
and turns them into ‘know nothing#\nother  lenges too. For illustrative purposes, a few ex-
major problem is in relation to the abuse of chil-amples are presented below in line with the
dren through various new media formats andhuman rights analytical framework adopted in



60 ADEBAYO FAYOYIN

the study: participation rights, provision of ser and other forms of online communication inte-
vice and protection rights &ghellen 1999). grated into local media to promote their par
ticipation rightsWith online dialogues, the con-
3.1. New Media and Participation Rights tributions of rural voices are fed into national
and international discussionA. preliminary

Conceptuallyparticipation rights cover free- assessment of the intervention confirmed that
dom of expression, freedom of association, andhe new media contributed to some level of em-
citizenship and holistic engagement of children.powerment of rights holders to becoming ‘chief
According toArticle 12 (1) of CRC: “Sates advocates’ of their rights. It also strengthened
Parties shall assure to the child who is capabl@dvocacy dbrts with them, and by them, not
of forming his or her own views the right to necessarily for them, as in the padie use of
express those views freely in all mattefeett ~ the new media accentuated the voice and the
ing the child, the views of the child being given image of the children with more children being
due weight in accordance with the age and maseen and heard, tBfent from traditional con-
turity of the child.”While there are several op- text where children can only be seen and not
portunities for childrers participation in the heard (Oluseyi 2010yYOY facilitated signifi-
country some traditional and institutional prac- cant freedom of association, networking and
tices hinder the full enjoyment of this right. consultation via various social media formats.
These include household dynamics, culturallt promoted freedom of expression, as young
practices, perception of children as always child-people had an unfettered freedom to express
ish, suspicion of the notion of participation as athemselves in their own language, on their own
foreign idea, lack of a conducive environmentterms and at the times of their choosinbird,
for self expression and institutional forces (Saveto a great extent it strengthened their empow-
the Children 2010; RIRT 2010). In addition, erment as active citizens and as advocates of
many of the interventions that promote child their rights. In addition, the new media con-
participation in development contexts (such astributed to the narrowing of the digital divide
using children for poetry recital, dances and forbetween rural and urban youth with respect to
waving to high level dignitaries) are tokenistic, their participation rights.
window dressing, manipulative and decorative However a number of commentators have
(Beers et al. 2006). From a theory of participa-identified some limitations in the approach.
tion, this falls within the lower level of the lad- Azeez (201) agues that 90% of Nigerian young
der of participation, which, indeed, is non-par people do not have access to ICT peripherals.
ticipation (Lansdown 2001). This implies that they are unable tdeetively

But the era of new mediafefs a major op- maximise their participation rights through new
portunity for promoting participation rights of media. Second, genuine andeefive partici-
children and young people. One of the projectspation is not only a function of having access to
that enhanced participation Wices ofYouth  the technology for communication. Other vari-
(VOY), a platform that gives voice to youths on ables, such as what it is used for and the in-
social issuesvVOY is a global child participa- tended and unintended consequences of use are
tion project covering 35 countries including important too. Lievrouw and Livingstone (2006)
Nigeria. It is dedicated to harnessing the edu-acknowledge that children and young person’
cational and community building potential of use of new media is for entertainment, for chat-
internet technology in promoting child rights ting and for social networking, rather than other
principles. Since its inception in 1995, children uses that can enhance their citizenship and ho-
and adolescents in various parts of the countryistic developmentThis begs the question
are able to connect, dialogue and network witharound ‘participation for what’ which has been
other children in the worldThrough thevOY widely discussed in the literature on participa-
project, ‘children are able to know more, saytion (Lansdown 2001; Bhandari 2005; Jonsson
more, and do more’ via the new media (UNI- 2003; Beers et al. 2006)his author also ac-
CEF 2005:1)A rural version has been added to knowledges the ditulty of childrens partici-
this programme resulting inM®Y which sup-  pation in public governance and policy influ-
ports children and young people in rural areasence in manyfrican countriesAlthough the
through SMS, games, video, storytelling, email,use of new media for child participation is per
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ceived as an emging element of engagement services of at least 80,000 adolescents and young
with policy makers, the real impact is yet to be people aged 15-24 yeaif&his will ultimately

seen. contribute to reducing their vulnerability to HIV
andAIDS (UNICEF 2010)Within the domain

3.2. New Media and the Povision of of educational services, son&® governments

Service forChildren in Nigeria have begun initiatives that provide

numeracyliteracy and other services in educa-

Provision of services is one of the fundamen-tion through the new medi&he eLearning ini-
tal rights in the child rights agendemong oth-  tiative of Rivers &te involves the use of ICT
ers, it encapsulates the provision of health, nuand multimedia online educational services for
trition and education services. In contemporaryproviding contemporary education for some pri-
communication for development practice, manymary and secondary schools in that§.
development agencies are now using the new A critical assessment by this author is that
media to promote service provision for child the reality is far from the rhetoric. In many parts
health and development. For example, the Ni-of the countrythe scope and penetration of these
gerian government and various developmeninterventions are still limited. In addition there
partners have initiated the Rapid SMS program-are many challenges in service delivery for child
me for child survival and maternal health. In survival that are beyond the deployment of new
collaboration with private sectorganisations, media. UNICEF (2008, 2007) estimates that
the RapidSMS initiative is promoting maternal child and infant mortality is a serious problem,
newborn and child health, the use of bednetwith infant mortality rate standing at 86 per
for malaria prevention, vaccine logistics man- 1,000 live births, and undérve mortality rate
agement, and birth registratiorhe advantages of 191 per 1,000 live births. In many parts of
of the intervention include fefctive service de- the country children are malnourished with pro-
livery, tracking, monitoring and delivery of sup- tein-enegy malnutrition described as a ‘silent
plies which are essential for service uptake. emegency’due to food insecurity and poverty
similar intervention has been undertaken in aamong other factors. One-third of all children
number ofAfrican countries. In Rwanda, field underfive years old are either stunted, under
experience showed that RapidSMS providedweight or wasted. More than 73,000 children
real-time access to details on maternal and chiléire born with HIVeach yearyet access to
health.With RapidSMS it was possible to reach antiretroviral therapy is still lowDnly one third
hard-to-reach pregnant women and address thef all schools have access to safe wa&anita-
challenges of child survivallso, with internet-  tion coverage averages 70% in urban areas and
enabled database facilitates, it was possible t80% in rural areas. Diarrhoea is responsible for
track the situation of maternal and child care16% of child deaths every ye&tearly 80% of
and provide prompt service delivery (Nwaigwe children do not benefit from pre-primary edu-
2010). cation while violence against children in school

Another example in Nigeria of the use of new contributes to school absenteei3inerefore, the
media for service provision is around HIV pre- extent to which the new media can address these
vention and sexual and reproductive healthchallenges is in doubt without integrating with
counselling services. Under the leadership of arother methods of mass mobilisation and strate-
NGO, “Education as &accine”, HIV preven-  gic engagement. From a theory of behaviour and
tion education is being intensified for out-of- social change, the integration and use of mul-
school youth ikwa-1bom, Cross RiveKadu-  tiple channels and approaches result in better
na, and Gombet&es through the use of social social outcomes (Mefalopulos 2008; Maibach
media, SMS platforms and helpline mobile et al. 2007).
phone service§.he project is aimed at generat-
ing disaggregated data on the provision of in-3.3. New Media and Potection Rights
formation, skills and services via the accessed
platforms of voice call, SMS and other social A number of child rights articles emphasise
media platforms. Expected results include im-the need for protection of childremhese in-
provement in HIV comprehensive knowledge clude protection from sexual exploitation, traf-
and uptake of sexual and reproductive healtHicking and pornographydnderlying the prin-
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ciple of protection is the notion of the evolving instead of, or in addition to, textinghis dem-
capacity of childrenAccording toArticle 5 of  onstrates that access to and use of new media
the CRC “$ate Parties shall facilitate the en- may in fact be contrary to some elements of the
joyment of rights in a manner consistent with child rights agenda, especially the concept of
the emeging capacity of the child'This con- emeging capacity of childrerVia the new me-
cept has been recognised as critical to the baldia, children and young people are exposed to
anced perspective embodied in the instrumentmaterials that negate the spirit and the letter of
Lansdown (2005) gues that the need for chil- some child rights principlélithough the rami-
dren to be agents of their rights must be balfication of this challenge in Nigeria is yet to be
anced with the imperative of their protection in fully understood, it is certain that there is a need
accordance with their age and maturitjost ~ for more child protection measures in a digital
human rights experts agree on the principle 89¢€.
hence the notion of designing interventions that
are age—appropriate and content specific (Beers 4. CHALLENGES
et al. 2006; Jonnson 2003). . o

Field experiences demonstrate that the new From the foregoing analysis, it is clear that
media is being used to contribute to the protecth® néw media is critical to promoting the child
tion agendaThe initiative on service provision 'ghts agenda in the coungiyut there are some
cited earlier encapsulates the provision of birthchallenges in the process. In addition to some
registration which is considered as a fundamen®f the specific issues mentioned above, the pa-
tal element of protection. Ensuring that eachP€r_identifies four cross-cutting challenges.
child has a birth certificate is one of the compo-__First, child rights issues are complex and
nents of child protection. In addition, many de- SPan multiple needs and manifold services.

velopment agencies and NGOs in Nigeria are’(\j/Iany of the 'l‘T'SL.’ef and pfrqblr(]atms_f?ctlng chil-
running social media and hotline projects thateﬁpénecshpeedc'gnﬁ 'gegrrr]ssegté'(? Wistr\(ilr? ?\(I)?rg,s a;(;:‘] d
provide care and support for children and P

women who are victims or survivors of abuse'culture requiring structural and systemic chan-

e es.Violation of childrens rights pose serious
neglect and exploitation. Sesan (2005) report : - ;
that the National Information Society Cam_sghallenges for the society and require strategic

) . . . engagement across social, political, economic
paigns oganised in various parts of the country and institutional levelsWe need ‘new media
from 2003 to 2005 contributed to the empower ,),s"inservention to achieve success in this
ment and protection rights of young peojilee

campaigns involved the use of ICT for Devel- aresae.cond while the new medidatls the op-

opment with special attention to youths in rural portunity for the promotion of participation and
areas. . _ .. _protection rights, it also manifests some dys-

But empirical evidence suggests that this isfnctional efects in terms of exposing children
a major challenging area. Longe et al. (2007)3n4 young people to information that may be
discovered an ‘alarming trend’ on the exposurepotentially harmful to their holistic develop-
of children (as young as 7-12 years) to internetnent As already noted, the new media has her
pornographyan age band known to be least gjded a new culture of cyber crimes that go
averse to taking steps to reduce ifs@fon them  against child rights. It is widely gued that the
because of their impressionistic minds.ear  proliferation of computer technology and the
lier study by Longe and Longe (2005) estimatesinternet has made the job of predators against
that close to 10 million Nigerians visit porno- the child easieras children have become-tar
graphic sites a week: 40% focussing on sex sitegets of internet-based crimes (Bauerlein 2009).
and 60% distributed among searches such am addition, there are concerns among psycho-
academic, entertainment, migration and sportslogists and educators about the harmful impact
With a high percentage of children (7-18 years)of some aspects of the new media (especially
constituting over 32% of internet users, it is ar excessive use for entertainment) on the cogni-
gued that this age group may be excessivelyive, physical and social development of the chil-
exposed to internet pornograpfiyere are re- dren.This implies that the &fct of new media
ports in many parts of the world that young on child rights needs to be continuously stud-
people are ‘sexting’ (sending sex related imagesjed.
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Third, there is currently inadequate program-balanced with realityRosens observation is

me guidance around new media use ford

appropriate here: “twitter and facebook are in-

with, young people. In view of the numerous deed useful tools, but they are not tools of revo-
‘unknowns’ in the programming process, manylution” (Rosen 201: 1).

child rights agencies are grappling with how to

design and implement results-based interven-
tions through new media for and with children

on different rights issuesChis programming

6. RECOMMENDATIONS

In order to efectively deploy the new media

imperative requires more attention by academ-in promoting childrers rights agenda in the cou-

ics and development professionals alike.

‘what works’ in new media programming and 1.
child rights promotion. Documentation of evi-
dence-based case studies and lessons learned is
a major area of challenge in communication for
development. Currently there is a dearth of
empirical documentation on the application of
new media for promoting human rights. Some
of the programme documents from development
agencies do not show trends and impact mea-
surement.

5. CONCLUSION

The new media is an appropriate tool for all
audience groups and is potentially useful in
empowering children and young people to be-
coming digital activists by maximising inker
ent social interaction within the new media.
There is also a consensus that, if used appropri-
ately the new media formats and platforms have2.
a great promise for advocacy and media rela-
tions practices in Nigeria. By their nature, new
media technologies are drivers of social change,
national development andganisational devel-
opment, a notion grounded in the technological
determinism theory which postulates that tech-
nology has the power to drive human action and
change (lkpe and Olise 2010; Lievrouw and
Livingstone 2006)The inherent characteristics
of decentralisation and democratisation of in-
formation technology which support multi-di-
rectional information flow can be easily maxi-
mised With the new media, it is possible to pro-
mote direct and informed participation of right’
holders in advocacy on issues that concern them.
The new media also facilitates collaborative and3.
dynamic communication models that are em-
bodied in the technologies. But it has been ar
gued that people are the epicentre of develop-
ment, not technologyn addition, the expecta-
tion of digital utopians that the internet would
drive social and political change needs to be

ntry, the following recommendations are criti-
Fourth, there is limited documentation on cal.

It is necessary to mobilise the syger
between ‘the old’ and ‘the new’ media in
child rights advocacy and child develop-
ment mobilisation. Both media possess
unique characteristics that need to be maxi-
mised for child rights promotiofwhile the
new media is more interactive and can
promote multi-dimensional flow of inform-
ation, mainstream mass media are critical
to influencing the public and political agen-
da.This is why the development and imple-
mentation of a strategy that integrates the
new media into other elements of child
rights promotion is cruciallhe new media
alone cannot address the ingrained dimen-
sions of rights violations in the country
Therefore, both mainstream and new media
are critical in achieving the child rights ag-
enda in Nigeria.

Practitioners in human rights, social devel-
opment and health need to maximise the
multiplicity of social media platforms in
their programming workThe new media

is mosaic, its landscape massive and its
uses variable. Nearly everything in modern
society has gone digital, viral and social.
The private sector has learnt this lesson and
is investing substantial funds and research
into how to get the best from the new media.
With effective design and implementation,
it is possible to turn the inherent need for
connectivity and self expression which cha-
racterise the social media into a collective
movement for social development and em-
powerment.

Child rights principles, especially within
the context of théfrican Charter specific-
ally gives a correlative duty to everyone.
This necessitates the need for young peo-
ple who are the principal agents and users
of the new media to exercise some respon-
sibility in its use, so as not to negate their
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fundamental rights and duties. Other actorsHarfoush R 2009¥es V¢ Did: An Inside Look at Social

also have a critical role in promoting the
correct use of the new media by young peo
ple (Kamchedzera 1999).

functions of the new media in promoting
the child rights agenda. Since the new me
dia is constantly evolving, more investi-

More research is needed around better
understanding of the functions and dys-
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