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ABSTRACT Tradition is the cumulative heritage of society which permeates through all levels of sgaizkzation,

social structure and the structure of persondlilye tradition which is the cumulative social heritage in the form of habit,
custom, attitude and the way of life is transmitted from generation to generation either through written words or words of
mouth. It was planned to focus the study on stakeholders of rural development and folk media persons, so that their
experience, difculties, suggestion etc. could be collected to make the study realistic and féldstsdeudy was conducted

in the state of Orissa comprising 30 districts out of which 3 coastal districts, n@uogtigck, Puri and Balasore were
selected according to the specific folk media culture naiyra’, ‘Pattachitra’, ‘Pala’, ‘Daskathjia’ for their cultural

aspects and useRhe study reveals that majority of the respondents felt that folk media is used quite significantly in rural
development for its cultural aspect but in the era of Information and Communigaganology (ICT), it is losing its
significance.The study supports the idea that folk media can be u$edtieély along with the electronic media for the

sake of the development of rural society

INTRODUCTION their willing participation in the development of
a country is well recognized form of reaching
The complex social system with flifent  people, communicating with them and equipp-
castes, classes, creeds and tribes in our countigig them with new skills. It is a verified fact that
with inadequacy of mass media to reach almosthe development and communication of infra-
70% of people who reside in villages, puts overstructure has been enormously expanded and the
3.5 millions of people under illiterate category resultant communication and development pro-
who suspect anything in terms of modernity cess being complementary to each other take the
Rural development is viewed as overall devel-country forward.
opment of rural areas in social, economic, po- On the other hand, the quest for expressing,
litical and cultural dimensions where agriculture communicating and sharing something in a beau-
plays the most important role as the livelihoodtiful manner has given birth to the performing
of majorities is dependent on agriculture. Ruralarts.Tradition always plays an important role in
development is also considered as national deereating artistic process, particularly in the field
velopment and it is very much true in case ofof folk performing artsTradition is the process
developing and underdeveloped countries as ruef transmission of the age old values and the
ral population outnumbers the urban populationscontextual manifestation and interpretation of the
For alleviating poverty in developing and under universeThe traditional performing arts indicate
developed countries, rural development is thebelongingness andfafity in cultural context and
only solution having two major components asare considered as an integral part of general life
economic betterment and social chanBlee  of people in traditional societies.
basic purpose of rural development is individual  The first significant international recognition
and social development, development of indig-of the traditional media in the communication
enous capabilities, improvement of living stan-and development strategies of the developing
dards of all categories of people especially ruralkcountries came in the year 1972 when theinter
poor Any development which does not treat the national parenthood federation and UNESCO
vast masses cannot be justified and the rural ecarganized a series of meetings in London relat-
nomic growth is in the narrow sense viewed as ang to integrated use of folk and traditional me-
balanced social and economic development wittdia in family planning communication prog-
emphasis on the equitable distribution as well asammesThe interest generated by this meeting
creations of benefitsThe importance of com- and the continued fefrts to highlight the folk
munication in mobilizing people and seeking media as déctive form to convey developmen-
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tal messages resulted in a number of seminamgroverbs and poems: the mirrors technique.
and workshops around the worlthe folk me-  Chiovoloni (2004) stated that folk media or lo-
dia in India seems to be used as supplements teal or traditional communication systems refer
the mass media rather than at the centre of contfo omanized processes of production and ex-
munication eforts to reach 70 percent of India’ change of information managed by rural com-
total population who live in village$raditional ~ munities.These all include traditional theatre or
performing arts being functional, interpersonal dramas, masks and puppet performances, tales,
and having a contextual base would be able t@roverbs, riddles and songEhey are cultural
carry the message of change, development an@nd endogenous responses téedént commu-
growth. ‘Baul”, “Kavigan”, “Chhau” dance of ity needs for information, education, social pro-
Bengal, Lavani” of Maharashtra,Gee-Geeof ~ testand entertainment.

Karnataka, Villupattu” of Tamil Nadu change ~ According to Chiovoloni et al. (2004), for
their content and focus depending on their conSustainable development of agriculture, there is
temporary needs and werdeetive in arousing @ need for close collaboration between develop-
the conscience of the people against the colonid€nt agents and traditional and new rural com-
rule of the BritishThe traditional media became Municators to revive or strengthen the traditional
effective in many political and social campaigns €ommunication system for making optimal use
launched by Mahatma Gandhi. Likewise, the Of its interactive power to stimulate peoplea#

eminentTamil poet Sumbramanium Bharati ticipation. _ .
started using folk music to evoke patriotic feel- _ Chauhan (2004) stated that policy makes in-

ings. Folk tunes were used to popularize song¥©!ved in planning and implementation of re-
and glories of spinning wheels and consequentip€arch and extension activities of agricultural
boycotting British goods. Similarlyn 19405 ields should use the combinations of traditional

India PeopleTheatreAssociation successfully and electronic extension methods, make avail-

- . able rural agricultural libraries and facility of
handled some of the popular regional theatre lik : )
“Jatra” of Bengal“Bavai® of Gujarat, Tamsa” qanternet at village level. Kamla (2004) empha

b " sized that the need for community social work-
of Maharastra;Burkatha” of Andhra Pradesh, ers to understand the rudiments of indigenous
to increase social awareness and political edu

X communication. Moreovethis becomes realis-
cation. . tic when considered that indigenous people are
The outcome of various researchers has ESften favourably disposed to development ini-
tablished the importance of folk media in devel- i5tives when the changes advocated have a mi-
opment communication. Kamlongera afh  nima| understanding of their language, music,
Den Sichele (2000) viewed that dialogue is the ¢jtra| and religious beliefs. Penelist akd
essence of any work in communication for de-qy42004) defined drama as a traditional means
velopment. Folk media has quickly been recog-of information which allow dirent possible
nized as one way of ensuring such a dialogueegngings by encouraging audience participation
Zwaal (2000) said that folk media is a communi-\hich is aimed at changing the behavior of par
cation vehicle for promoting and improving dia- ticipants of such means of communication.
logue which the common people or rural farm- | 3 developing country like India, arfed-
ers employ to deliver their messages. Panford &fye communication system of folk media along
al. (2001) explained the types of folk media usedwith mass media is an essential element in mod-
in the traditional Ghanaian setting and exploresernizing agriculture, in producing healttiyer-
their consistency with well known theories. Folk ate and trained workers for industry and for bring-
media will be integrated with broadcast radio ing about diective participation in nation build-
for interventions under the HIV/AIDS Behavi- ing activity. All these together contribute im-
our Change Communication Project being un-mensely for making rural development a reality
dertaken as part of the CARE-CDC Health Ini-  Thus, itis in this context and background that
tiative (CCHlI) in 2 districts in Ghana. a study entitled “folk and traditional media as a

Adoyo (2004) reveals that many rural people powerful tool for rural development” was con-
utilize folk media for communication of cultu- ducted in the coastal areas of Orissa with the fol-
ral messages. Wfrican context, sensitive infor  lowing objectives:
mation is never passed in a straightforward mani. To enumerate traditional media use in rural
ner but through songs, dances and plays using areas of Orissa.
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2. To study the extent of use of selected tra-clude the Dotara’ a multi- stringed instrument

ditional media for rural development. made up of wood, theDugi” a small hand
3. To study the attitude of respondents towardearthern drumBaulsare to be found in coun-
traditional media. tries like Bangladesh and the Indian staté/est
Bengal.The baul movement was at its peak in
METHODOLOGY 19" and early 20 century but even today we

come across the occasioball with one- string

Considering the importance, popularig;égd  musical instrument in the villages of Balsaore
use of traditional media, three coastal districts,district particularly Jaleswar area.
namely Cuttack, Puri and Balasore were purpo-  Traveling in passenger trains and attending
sively selected for the purpose of the stiilgm  village fairs are good ways to encourtiauls
Cuttack district, Salepur block was randomly
selected whereas Pipili block and Jaleswar block. Jatra
were selected at random from Puri and Balasore
district respectivelyAccordingly six villages at It is a popular folk theatre spread throughout
the rate two from each block were selected bythe areas of Indian sub-continents including
following random sampling technique. Data were Bangladesh and in the Indian stateg/ebt Ben-
collected from farmers during the main cropping gal, BiharAssam, Orissa antipura.Jatrasare
season, that isKharif from 15t June to 30Sep-  unusually four hours long plays preceded by a
tember andRabiduring 15th October to end of musical concert, often lasting an hour used to
February in the year 2009-10. Data were col-attract audiencelhe dramatic performance it-
lected with the help of interview schedule mailed self is liberally mixed with dramatic monologues,
guestionnaire sent to the developmental functionsongs and duet dances, routines on the folk tune
aries supplemented by focus group discussionsvhich often seen as scene transitidasraplays
Both parametric and non-parametric statisticsare usually performed on the stages that are open
like frequency percentage, mean and standardon all sides.The jatra movement gradually

deviation were used for the study moved to the urban areas and even brought liter
ary works to the rural masses which were pre-
RESULT AND DISCUSSION dominantly illiterate at that tim@fter the entry
of radio and television and the rise of up market
Traditional Media Use in Coastal theatre industryit continues to exist in rural-ar
Areas of Orissa eas.Jatraremains a living tradition of musical

theatre and has a wide audience base.
Orissa is a place of cultural heritage, folk lit-
erature, folk song, folk dance, folk art, play 3. Pala
drama. Crafts of Orissa are unique in nature and
have a wide sphere for the rural masses as well Palais an important cultural performance re-
as for the urban masses. feient types of folk  sponsible for popularization of ancient literature.
media in the rural areas of Orissa, more particuit consists of five or six persoriEhe drummer

larly coastal Orissa, are enlisted below plays on théMridanga Others play cymbals, and
help the chief singeGayakais to sing and ex-
1.Baul Song plain the meaning to the audienaéer worship-

ping Lord “Satyanarayan”, they generally per

TheBaulmusic refers to a particular type of form their show explaining an episode, a chap-
folk song. It carries influences of Hindu-Bhakti ter from the Ramayan, Mahabharata folk tales,
moments mediated by many thousand miles otind Oriya literature. Depth of knowledge, sharp-
cultural intermixing, exemplified by the songs ness of intelligence, oratory and keen memory
of Kabir. Bauluses a number of musical instru- power are put to severe test when two well-
ments in their compositions, for example, matched groups challenge each other rala
“Ektard’ is a one string drum instrument used competition.
by abaulsinger It is carved from the epicarp of Nothing but unreserved admiration is due to
a gourd and made up of bamboo and goat skirthe singers for their in exhaustible emeto con-
Other commonly used musical instruments in-tinue the competition every night stretching over
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a month.The drummer displays the skill of his tury and existing even todahesgattasor scroll
fingers and relates humorous stories to please thgaintings narrated stories based on religion or
audienceThe dialogue between the singer andmoral themes for the entertainment of the vil-
one of the attendances breaks the monotony dage folk. In earlier times, these reflected vari-
long speeches and jugglery of words in the songous events and themes for their paintings from
Palaowes its origin to attempt at Hindu-Muslim the “Mahabharat”, “Ramayan”, and many reli-
unity. Pala as a traditional media of communi- gious storiesPattachitralike many other popu-
cation is very much popular in almost all partslar folk art of Orissa was practiced in the Oriya
of rural Orissa excluding few interior pockets. families of Puri district from generation to gen-
eration.The tales of Ramayana and Mahabharata
4. Daskathia usually being a subject matter of these folk paint-
ings that narrate the stories frame by frame.
Daskathiais another popular performance in ~ However the selected folk media as stated
Orissa. It is said to have been originated ifi 15 above were studied with regard to the status of
century in village pital’ of Ganjam district . The use in the context of developmental messages
word‘daskathia’has been derived from the word treated for the benefit of the people of rural area
‘Dasha’ means devotee and&athi’ means in coastal track of Orissahe data so obtained
wooden piecesThe dance brings relief to the is presented iffable 1.
master narratorthat is, thegayak.The dance
continues for three to four hours and within thattape 1: Extent of use of specific folk media
time the mythological stories is fully narrated by S Name of the

the players. i
. No. folk or tradi-
Both the players dress themselves in a pecu-  tional media &Y. Much Somewhat Not at all

Extent of use

liar Odissibhesa(orissan dresses) like those of in use in use in use

Paikas (soldiers) with full dresses from head to f % f % f %
toe with turban on their heads.the outsetthey 1. Baulsong 25 60 15
invoked the blessing of Ganesh (lord of learn-2. Jatra 30 40 30
ing) and Saraswati (goddess of learning) for en—z- Bglsakathia ig gg 5(2)
abling them to do their performance in right ;- S2°%9 % 1= >0 65

mannerThis part is calledlangalacharanAf-
ter the performance gears up, the players play
the role of diferent characters in the stoffhey As revealed fronTable 1, among the select-
play on the small wooden sticks in their hands.ed folk media,Pala is considered as the most
The senior player is callé@ayak” and the jun-  popular medium for communicating messages
ior player is called’Palia”. Gayak literally  for rural development, followed bpaskathia
means singer arfdalia means repeaters or fol- to the tune of 50 percent and 45 percent respec-
lowers. tively. At the same time, it is interesting to ob-
Learned Pandits with extensive knowledge inserve that only 10 percent didigive any indi-
Purana, Shastras and literature perform this danceation of use obaskathiaand in the same man-
art by narrating dieérent mythological things with  ner 22 percent, did not indicate anything with
satire and modern taste to entertain the audienceegard to the use éfala in the context of rural
The Gayakfirst tells the story in lyrics and the developmentThus, we may safely conclude that
same is repeated Byalia and later creates laugh- Pala and Daskathiaare much ahead dfatra,
ter and humour among the audience. Baul song andPattachitrawith regard to their
The Palia entertaining the audience by nar popularity The reasons may be attributed to the
rating humorous stories and episodes intermitfactor acculturation through whidaul songs
tently with the intension of providing vast dra- entered Orissa state through Bengal-Orissa bor
matic action stirs much interest among the audi-der as Bengal is the centre of origirBaful song.

ence touching their hearts. Similarly, Jatrathough equally popular in Orissa
as well as its neighboring state Bengal, is more
5. Pattachitra used for entertainment purpose rather than for

rural development. For all practical purposes,
Pattachitrais one of the earliest forms of Pattachitrathough confined to a particular
popular art in Bangladesh. Dating from"t2n-  pocket of Orissa, is mainly used for decoration
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purpose without having the solitary purpose ofment protection, sanitation and egeiconser
rural development. In a nut shell, it can be con-vation didnt enjoy the same status with that of
cluded that these five media are used in soméealth, education and infrastructure because of
form or the other with varying degrees with re- the poor focus of folk media by those function-
gard to their extent of use in rural developmentaries who are in a position to take decision for
with emphasis upon agricultural messadéss  such media use. It is further interesting to note
further indicates the use of such media will nothat about 16 percent of the respondents did not
doubt bring perfection both with the user as wellwitness any evidence when the use of folk media
as with the taget audience, that is, the rural man in employment generation, environment protec-

in days to come. tion are in question and the percentage is just
double when sanitation and eggrconservation

Extent of Use of Selectedraditional are in questionThis may be due to the fact that

Media for Rural Development people in rural Orissa are neither conscious nor

considerably aware of the goodieets of sanita-

Rural development is a broad term and certion and enagy conservation and environmen-
tain aspects like health, education, employmental protection.
generation, infrastructure, environment protec-
tion, sanitation, engy conservation and enter Efficiency of Selected Media in
tainment can be the determinants of rural develDisseminating Message
opmentThe point of reference in examining se-
lected traditional media use in general areas of The relative dfciency of media in dissemi-
rural development was to find out whether thenation of message can be determined by how
samples are capable of judging the use of folkrequently the media is used for the types of au-
media in development. dience and the place at which the media is used.

The analysis made on the basis of data preThese are the determining factors that speak
sented inTable 2 reveals that about 85 percentabout the diciency of media, used in message
of the respondents could sense the use of traddissemination. For this investigation all the com-
tional and folk media as very much in health secponents under general areas of rural develop-
tor followed by 70 percent each in education asment are taken in to consideration and data col-
well as in infrastructurelhis type of feeling is  lected during investigation is presented in the
also observed with 38 percent in the area of enfollowing table:
vironmental protection, 30 percent in sanitation Itis observed fronTable 3 that about 46 per
and finally 15 percent in ergyr conservation. cent of the respondents opined that folk media
This may be due to the fact that any messagglayed a significant role when health related
pertaining to health normally draws the attentionmessages are delivered on monthly basis fol-
of its taget audience immediately because of alowed by 30 percent and 24 percent observed
type of realization with regard to the proverb message delivery through these media on half-
“health is wealth” and education is also assesseglearly and yearly basis respectiveBimilarly,
with same spirit. In successive five year plans ofnext important item under rural development
Government of India, infrastructure enjoys the activities which brought the attention of folk
same status which was considered basic to rurahedia is education which is disseminated thro-
development. Employment generation, environ-ugh folk media to the extent of 30 percent on

Table 2: Extent of use of traditional and folk media (N=100)

S. General aeas of ural Very much used Somewhat used Not at all used
No. development —_———— P — —_——
f % f % F %
1 Health 85 85.0 15 15.0 -
2 Education 70 70.0 30 30.0 - -
3 Employment generation 46 46.0 38 38.0 16 16.0
4 Infrastructures 70 70.0 30 30.0 - -
5 Protection of environment 38 38.0 46 46.0 16 16.0
6 Sanitation 30 30.0 30 30.0 40 40.0
7 Enegy conservation 15 15.0 53 53.0 32 32.0
8 Entertainment 100 100.0 - - - -
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Table 3: Opinion of stake holders on fequency of use of folk media forural development

S. Area in general Monthly Half -yearly Yearly Not at all

No. f % f % F % f %

1 Health 46 46.0 30 30.0 24 24.0 - -
2 Education 30 30.0 38 38.0 32 32.0 - -
3 Employment generation 23 23.0 38 38.0 22 22.0 17 17.0
4 Infrastructure 15 15.0 30 30.0 24 24.0 - -
5 Environment protection 08 8.0 38 38.0 30 30.0 24 24.0
6  Sanitation 23 23.0 15 15.00 23 23.0 39 39.0
7 Enegy conservation - - 23 23.0 46 46.0 31 31.0
8 Entertainment 100 100 - - - - - -

monthly basis, 38 percent on half-yearly basismunication technology (ICT) influx. It convert-
and 32 percent on yearly basis. In order of prior ed the world into global village. In the demo-
ity, the next item which enjoyed the respondentcratic country like India marked by the diversity
preference is employment related informationof languages and culture greater value is attach-
and it is communicated through folk media on ed to ICTfor the development of rural secttr
monthly basis, half-yearly basis and yearly basighis context it is felt appropriate to study the at-
as opined by 23 percent, 38 percent and 22 petitude of the stakeholders of rural development
cent of the respondents respectivélyis is due  programmes towards use of folk and traditional
to the operation of programme like National media and accordinglyfefts were made to col-
Rural Hea-Ith Mission, Sarva-SiksAdhiyan. lect data to determine the status quo of traditio-
Mahatma Gandhi National Rural Employment nal media in the eyes of stakeholders.
Guarantedct in massive scale where the use of

conventional electronic and printed mass me_Tab|_e 4: Attitude of r espondents towards traditional

dia is not suficient to cover the message. Due Media
to this reason, whenever and wherever possiblé. Attitude category FrequencyPercent-
the stakeholders of that rural development proNo- age
gramme do depend upon the traditional mediaL Highly favorable (more than 25 25.0
suitable for the locality mean+1S.D)

The other reason which may be attributed to? E"Sgﬁ&amgﬁfggf” mean+ 50 50.0
the revealed information is the temperament of; | east favourable (less than 25 25 0

both the functionaries of rural development and  mean-1 SD)
beneficiaries of rural development who considery .., 17 5

the messages of rural development in almost simi-

lar mannerthat is, on the basis of their need hi- It is revealed fronTable 4 that about 25 per
erarchy the environment in which they operate cent of respondents have highly favourable atti-
and the necessary support they require for usintude towards folk and traditional media and
folk media taking benefit out of such use with same percentage of respondents do have least
varying degreeAccordingly the diciency is  favourable attitude. But at least 50 percent of the
gradually lowered when moved from the mostrespondents have favourable attitutiee results
priortised area, that is, health to least priortisedmay be attributed to the fact that through accul-
area, that is, engy conservation and sanitation turation, rural people gradually diluted their mind
as per their priority lisés evident from th@able  in appreciating the core value of traditional me-
3, entertainment is one of the purposes of comédia where they get exposed to all modern elec-
munication which is very much fulfilled whe- tronic and printed mass media for getting mes-
ther we communicate through folk or traditio- sage related to their welfare. But still some people

t8&ndard deviation is 2.

nal media to the tune of cent percent. who are ordinarily traditional minded and attach
themselves to their respective culture do value
Attitude Towards Traditional Media favourably the folk and traditional media. Fur

ther, it can also be safely concluded that some
The most significant development in the con-flavor of entertainment does lie with the tradi-
text of globalization is information and the com- tional media in itself when compared with non-
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