Journals ¥ GURNIE ETS‘EE
D SOCIAL SCIENCES

Publishers since 1933

Frrterdisciplinary Reflection of Contemporary Society

© Kamla-Raj 2008 J. Soc. Sci., 16(1): 51-55 (2008)

Impact of T.V Advertisements on Buying Pattern of
Adolescent Girls

Nidhi K otwal*, Nedima Guptaand ArjeeDevi

Government College for Women, Parade, Jammu, Jammu and Kashmir, I ndia
*E-mail: nidhikotwal @yahoo.co.in

KEYWORDS Television; advertisements; buying pattern; adol escent; girls

ABSTRACT Television and advertising together present a lethal combination and has become an
integral part of modern society .It isthe most convenient route to reach not only adult consumers but
also the adol escents. Adol escents are manipul ated by advertisement promise that the product will do
something special for them which will transform their life. The present study was conducted on 100
adolescent girls, studying in class 9th-12™, to know theimpact of T.V. advertisement on their buying
pattern. The results revealed that advertisements played avital role in introducing a new product in
thefamily list & making better choice during shopping. Mg ority of the respondents after watching an
advertisement wanted to buy the new brand introduced in the market, they were disappointed when
they were not allowed to buy products of their choice and were of the opinion that T.V. advertisements
helped them to make better choice during shopping. The girls utilized their pocket money received
every month for shopping. The main items purchased from the pocket money were- food, cosmetics,
gifts and cards. They mostly went to shopping with parents .The girls planned their shopping after
discussion with family members. In purchase of food items, stationary, cosmetics and toiletries, the
girlswereinfluenced by T.V. advertisements. In case of clothing they were guided by fashion, friends
and boutiques. The respondents preferred to buy branded and standardized products which are more
advertised on Television.



